
Copyright reserved                                   Please turn over 

 
 

 
 
 

 

BUSINESS STUDIES 

EXAMINATION GUIDELINES 
 

 

GRADE 10 

PAPER 1 & 2  

2023/4  

 

 

 

These guidelines consist of 29 pages 
  



Business Studies Gr 10 Paper 1         2 DBE /2023/4  
Examination Guidelines 

Copyright reserved                                                                                                            Please turn over 

 
INDEX 
 

No  Contents Page 

1. Introduction 3 

2. Assessment in Grade 10          

 2.1 Grade 10: Summary format/outline of the formal end-of-the-year examination 
 question paper 

4  

 2.2 Distribution of cognitive levels    5 

 2.3 Classification of subtopics according to main topics 6&17 

3 Elaboration of the content for Grade 10 (CAPS) 7-25 

4 Guidelines for answering the Business Studies question paper 26-27 

5 Conclusion  28 

 

  



Business Studies Gr 10 Paper 1         3 DBE /2023/4  
Examination Guidelines 

Copyright reserved                                                                                                            Please turn over 

 

1. INTRODUCTION 
The Curriculum and Assessment Policy Statement (CAPS) for Business Studies outlines the nature and purpose of the 
subject Business Studies. This guides the philosophy underlying the teaching and assessment of the subject in Grade 
10.  
 

The purpose of these Examination Guidelines is to:  
● Outline the format/structure of the Grade 10 question papers for Business Studies. 
● Provide clarity on the depth and scope of the content to be assessed in the Grade 11 Examination in Business 

Studies.  
● Assist teachers to adequately prepare learners for the examinations. 
● Serve as a guideline for the setting of various types of questions/formulation of questions when assessing the four 

main topics of Business Studies as stipulated in the Curriculum Assessment Policy Statements/CAPS. 
 

This document deals with the final year Grade 10 examinations. It does not deal in any depth with the School-Based 
Assessment (SBA), non-examinations/time constraint examinations. 

 

This guideline should be read in conjunction with: 
● The National Curriculum Statement (NCS) Curriculum and Assessment Policy Statement (CAPS): Business 

Studies  
● The National Protocol of Assessment: An addendum to the policy document, the National Senior Certificate: A 

qualification at Level 4 on the National Qualifications Framework (NQF), regarding the National Protocol for 
Assessment (Grades R–12) 

● The national policy pertaining to the programme and promotion requirements of the National Curriculum 
Statement, Grades R–12. 

● Abridged Section 4 CAPS: Business Studies 
 

Teachers must note that these are only guidelines and changes in the business environment should be taken into 
consideration when topics are taught. 
 
New/Recent or amended legislation, new developments or changing economic condition which affect the business 
environment should inform the teaching of Business  
 

NOTE:  
1. It must be emphasised that teachers should not only focus on content, but also link it to the  

cognitive levels (low, middle and high order thinking) in their teaching and assessment. Teachers are encouraged 
to consider the following five aspects when teaching and assessing main topics and sub-topics: 

 

● What? (nature, purpose and knowledge) [low order] 
● How? (skills, knowledge and values) [low and middle order] 
● Why? [middle and higher cognitive levels are stimulated when forming an opinion] 
● Is it working/successful/good/bad? (evaluation/critical analysis/impact [high order] is addressed) 
● Recommendations for improvement, where applicable. 

  
2. The above aspects will guide teachers to set/design formal assessment activities that will 

address all cognitive levels. Learners are equipped to respond to questions/tasks that require different levels of 
cognitive thinking and difficulty 
 

3. ALL assessment tasks (informal and formal) should contain questions/instructions that cover all cognitive levels 
that range from simple to complex e.g. list/outline/identify/discuss/ 

 analyse/ Critically evaluate/suggest/recommend/devise. 
 
4 The cognitive verbs indicated in this guideline are simply a guide. Teachers and examiners may use other action 

verbs that are relevant to the nature and context of the question in order to increase/decrease levels of cognitive 
thinking and difficulty. 
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2.  ASSESSMENT IN GRADE 10 
 
2.1 GRADE 10: SUMMARY FORMAT/OUTLINE OF THE FORMAL END-OF-THE-YEAR EXAMINATION 

QUESTION PAPER 1 & 2 
 

SECTION TYPE OF QUESTIONS MARKS 
TIME 

(minutes) 
COGNITIVE 
LEVEL(S) 

A Compulsory  
Covers BOTH TOPICS 
Multiple choice:   (5x2) (10)  
Matching   (5x2) (10)  
Choose the correct word:  (5x2) (10) 
 
Different types of short and objective questions using 
various assessment styles and covering the entire 
curriculum for each main topic, e.g., multiple-choice, 
match columns, choose the correct word, etc. 

30 20 
Mostly levels  

1–2 
 

B Choose any TWO questions in this section. (40 
marks x 2 questions) 
 
THREE questions, TWO covering. each main topic 
and the third question will cover both main topics 
(a miscellaneous question). 
 
These questions should cover the entire curriculum for 
EACH main topic. Applicable action verbs in this 
section are, for example, identify, outline, quote, 
motivate, explain, discuss, distinguish, differentiate, 
compare, evaluate, critically evaluate, suggest, 
recommend, advise, etc. 
Case studies (scenarios) or source-based questions 
should be included. Answers should be in point form, 
full sentences or paragraph style as per requirement of 
each question. 

 
80 

 
70 

 
Levels 1–6  

 
Remembering/Re

call, 
Understanding, 

Applying, 
Analysing,  
Evaluating, 
Creating) 

 

C 
 
 

Answer any ONE question in this section. (40 
marks x 1 question) 
 
TWO questions, EACH covering the TWO main 
topics. 
Longer, essay type questions of lower, middle and 
higher cognitive and difficulty levels to assess insight 
and interpretation of theoretical knowledge in addition 
to content 

 
40 

 
30 

Mostly levels  
3–6  

Applying, 
Analysing, 
Evaluating, 

Creating 

 TOTAL 150 120  
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2.2 THE DISTRIBUTION OF COGNITIVE LEVELS  
 

Cognitive levels Percentage  

Level 1 Knowledge/Remembering Low order:  
Define, name, list, identify, 
match, state, etc. 

 
 
 
 

30% 
Level 2 Comprehension/Understanding Choose, explain, classify, give 

etc.  

Level 3 Application/Applying knowledge Middle order: 
Analyse, apply, describe, 
discuss, calculate, etc. 

 
 
 
 
 

50% 

Level 4 Analysis Analyse, compare, differentiate, 
distinguish, etc. 

Level 5 Synthesis/Evaluating Higher order: 
Analyse, compare, evaluate, 
etc.  

 
 
 
 
 

20% 

Level 6 Evaluation/Creating Recommend, suggest, advise, 
etc. 
 

                                                                                                   TOTAL 100 

 

2.3 Recovery Annual Teaching Plan 

 

To facilitate the setting of a credible and well-balanced November examination paper with correct weightings 

per main topic the Grade 10 Recovery Annual Teaching Plan has been revised. Some topics have been 

trimmed from Term 2 to Term 4. The revised Summary of Recovery Annual Teaching Plan for Grade 10 is 

attached as Appendix 1. 
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3 CLASSIFICATION OF SUBTOPICS ACCORDING TO MAIN TOPICS 
 
Part A  
 

3 Business Studies Paper 1  
 

CLASSIFICATION OF SUBTOPICS ACCORDING TO MAIN TOPICS FOR PAPER 1 
 

BUSINESS ENVIRONMENTS BUSINESS OPERATIONS 

Micro-environment: Components/ features of the 
micro/internal business environment 

Business functions and the activities of the business 
 

Market environment: Components/ features of the 
market environment 

The concept of quality  

Macro environment: Components/ features of the 
market environment 

 

Interrelationship of micro, market and macro 
environments  

 

Business sectors   

Contemporary socio-economic issues  

 



B
u
s
in

e
ss

 S
tu

d
ie

s 
G

r 
1
0
 P

a
p
e
r 

1
  
  
  
  
  

  
  
  
  
  
  

  
  
  
  
  
  
  

  
  
  
  

  
  
  
  
  
  
  
  

  
  
  

  
  
  
  

  
  
  
  

  
 7

 
 

 
 

 
D

B
E

 2
0
2
3
/4

 
E

x
a
m

in
a
tio

n
 G

u
id

e
lin

e
s
 

C
o

p
yr

ig
h
t 
re

s
e
rv

e
d
  

  
  
  
  

  
  
  
  
  
  
  
  
  
  
  
  

 
 

 
 

 
 

P
le

a
s
e
 t
u
rn

 o
v
e
r 

 3.
 

E
L

A
B

O
R

A
T

IO
N

 O
F

 T
H

E
 C

O
N

T
E

N
T

 F
O

R
 G

R
A

D
E

 1
0 

(C
A

P
S

) 

M
A

IN
  

T
O

P
IC

S
 

T
O

P
IC

S
 

C
O

R
E

 C
O

N
T

E
N

T
 T

H
A

T
 M

U
S

T
 B

E
 C

O
V

E
R

E
D

 B
Y

 G
R

 1
0 

B
U

S
IN

E
S

S
 S

T
U

D
IE

S
 T

E
A

C
H

E
R

S
 

E
L

A
B

O
R

A
T

IO
N

 O
F

 C
O

R
E

 C
O

N
T

E
N

T 
 

TE
R

M
 

1.
 

B
U

S
IN

E
S

S
 

E
N

V
IR

O
N

-
M

E
N

TS
 

               

1.
1 

 
M

IC
R

O
 

E
N

V
IR

O
N

M
E

N
T:

 
E

LE
M

E
N

T
S

 O
F

 
T

H
E

 M
IC

R
O

 
E

N
V

IR
O

N
M

E
N

T 
 

1.
1 

 
T

he
 v

ar
io

us
 c

om
po

ne
nt

s 
of

 th
e 

m
ic

ro
 (

in
te

rn
al

) 
bu

si
ne

ss
 

en
vi

ro
nm

en
t 

- 
V

is
io

n,
 m

is
si

on
 s

ta
te

m
en

t, 
go

al
s 

an
d 

ob
je

ct
iv

es
  

- 
O

rg
an

is
at

io
na

l c
ul

tu
re

  
- 

O
rg

an
is

at
io

na
l r

es
ou

rc
es

 
- 

M
an

ag
em

en
t a

nd
 le

ad
er

sh
ip

  
- 

B
us

in
es

s 
or

ga
ni

sa
tio

na
l s

tr
uc

tu
re

  
- 

E
ig

ht
 fu

nc
tio

ns
 a

nd
 a

ct
iv

iti
es

 o
f t

he
 b

us
in

es
s 

 
F

oc
us

 o
n 

th
e 

F
IV

E
 a

sp
ec

ts
: w

ha
t d

o 
w

e 
te

ac
h,

 w
hy

 d
o 

w
e 

te
ac

h,
 h

ow
 d

o 
w

e 
te

ac
h,

 is
 it

 w
or

ki
ng

 &
 h

ow
 c

an
 w

e 
im

pr
ov

e.
  

  

1.
1 

L
ea

rn
er

s 
sh

o
u

ld
 b

e 
ab

le
 t

o
: 

●
 

D
ef

in
e/

E
la

bo
ra

te
 o

n 
th

e 
m

ea
ni

ng
 o

f t
he

 m
ic

ro
-

en
vi

ro
nm

en
t. 

●
 

O
ut

lin
e/

E
xp

la
in

/ D
es

cr
ib

e/
D

is
cu

ss
 th

e 
va

rio
us

 

co
m

po
ne

nt
s 

of
 th

e 
m

ic
ro

 (
in

te
rn

al
) 

bu
si

ne
ss

 

en
vi

ro
nm

en
t. 

●
 

Id
en

tif
y 

co
m

po
ne

nt
s 

of
 th

e 
m

ic
ro

 e
nv

iro
nm

en
t f

ro
m

 

gi
ve

n 
sc

en
ar

io
s.

 

●
 

F
or

m
ul

at
e/

E
va

lu
at

e 
a 

vi
si

on
/m

is
si

on
 s

ta
te

m
en

t, 
go

al
s 

an
d 

ob
je

ct
iv

es
 o

f a
ny

 b
us

in
es

s.
 

●
 

O
ut

lin
e/

E
xp

la
in

/D
is

cu
ss

 th
e 

pu
rp

os
e 

of
 th

e 

or
ga

ni
sa

tio
na

l c
ul

tu
re

. 

●
 

N
am

e/
id

en
tif

y/
O

ut
lin

e/
E

xp
la

in
 th

e 
or

ga
ni

sa
tio

na
l 

re
so

ur
ce

s 
fr

om
 g

iv
en

 s
ta

te
m

en
ts

/s
ce

na
rio

s.
 

●
 

O
ut

lin
e/

E
xp

la
in

/D
es

cr
ib

e\
D

is
cu

ss
 th

e 

pu
rp

os
e/

im
po

rta
nc

e 
of

 a
 b

us
in

es
s 

or
ga

ni
sa

tio
na

l 

st
ru

ct
ur

e 
w

ith
 s

pe
ci

fic
 r

ef
er

en
ce

 to
 a

n 
or

ga
no

gr
am

. 

K
no

w
le

d
g

e 
o

f t
h

is
 to

p
ic

 s
h

ou
ld

 e
n

ab
le

 a
 le

ar
ne

r 
to

: 
A

ns
w

er
 in

 s
ho

rt
 p

ar
ag

ra
ph

s/
lo

ng
er

 a
nd

 e
ss

ay
 ty

pe
 

qu
es

tio
ns

. 

T
yp

es
 o

f 
q

u
es

ti
on

s:
 

Q
ue

st
io

ns
 b

as
ed

 o
n 

ca
se

 s
tu

di
es

/s
ce

na
rio

s 
sh

ou
ld

 in
cl

ud
e 

di
re

ct
/in

di
re

ct
 s

ho
rt

 a
nd

 e
ss

ay
 q

ue
st

io
ns

, c
ov

er
in

g 
al

l t
hr

ee
 

co
gn

iti
ve

 le
ve

ls
. 

A
dd

it
io

n
al

 r
es

o
u

rc
es

: 

1 



B
u
s
in

e
ss

 S
tu

d
ie

s 
G

r 
1
0
 P

a
p
e
r 

1
  
  
  
  
  

  
  
  
  
  
  

  
  
  
  
  
  
  

  
  
  
  

  
  
  
  
  
  
  
  

  
  
  

  
  
  
  

  
  
  
  

  
 8

 
 

 
 

 
D

B
E

 2
0
2
3
/4

 
E

x
a
m

in
a
tio

n
 G

u
id

e
lin

e
s
 

C
o

p
yr

ig
h
t 
re

s
e
rv

e
d
  

  
  
  
  

  
  
  
  
  
  
  
  
  
  
  
  

 
 

 
 

 
 

P
le

a
s
e
 t
u
rn

 o
v
e
r 

T
ea

ch
er

s 
an

d 
le

ar
ne

rs
 m

us
t u

se
 r

ec
en

t b
us

in
es

s 
ne

w
s 

fr
om

 th
e 

m
ed

ia
 (n

ew
sp

ap
er

s,
 ra

di
o,

 te
le

vi
si

on
 a

nd
 

m
ag

az
in

es
) 

to
:  

- 
U

nd
er

st
an

d 
th

e 
m

ic
ro

 e
nv

iro
nm

en
t a

nd
 th

e 
im

pa
ct

 o
f 

its
 c

om
po

ne
nt

s 
on

 b
us

in
es

s 
op

er
at

io
ns

 m
ak

e 
no

te
s 

fr
om

 d
iff

er
en

t r
es

ou
rc

es
 a

nd
 te

xt
bo

ok
s.

 
 

2.
  

B
U

S
IN

E
S

S
 

O
P

E
R

A
T

IO
N

S
 

                        

2.
1 

 
B

U
S

IN
E

S
S

 
F

U
N

C
T

IO
N

S
 A

N
D

 
T

H
E

 A
C

T
IV

IT
IE

S
 

O
F

 T
H

E
 B

U
S

IN
E

S
S

  
                     

2.
1 

   
●

  
R

ec
ap

 th
e 

 E
IG

H
T

 b
us

in
es

s 
fu

nc
tio

ns
:  

●
 

D
iff

er
en

ce
s 

be
tw

ee
n 

le
ad

er
sh

ip
 a

nd
 m

an
ag

em
en

t 

●
 

Th
e 

ac
tiv

iti
es

 a
nd

 im
po

rt
an

ce
/p

ur
po

se
 o

f t
he

 fo
llo

w
in

g 
   

  b
us

in
es

s:
 

- 
G

en
er

al
 M

an
ag

em
en

t; 
- 

A
dm

in
is

tra
tio

n;
 

- 
Fi

na
nc

in
g 

&
 

- 
P

ub
lic

 R
el

at
io

ns
 

- 
P

ur
ch

as
in

g;
 

P
u

rc
h

as
in

g
 - 

In
cl

u
d

e:
 

●
 N

C
A

 

●
 C

P
A

  

- 
N

at
ur

e 
 

- 
P

ur
po

se
 

- 
R

ig
ht

s 

- 
R

es
po

ns
ib

ili
tie

s 

- 
R

em
ed

ie
s 

 

2.
1 

L
ea

rn
er

s 
sh

ou
ld

 b
e 

ab
le

 t
o

: 
●

 
R

ec
ap

 th
e 

ei
gh

t b
us

in
es

s 
fu

nc
tio

ns
 

●
 

O
ut

lin
e/

E
xp

la
in

/D
is

cu
ss

 th
e 

di
ffe

re
nc

es
 b

et
w

ee
n 

m
an

ag
em

en
t a

nd
 le

ad
er

sh
ip

 
●

 
O

ut
lin

e/
D

es
cr

ib
e/

E
xp

la
in

/D
is

cu
ss

 th
e 

im
po

rt
an

ce
/p

ur
po

se
 o

f t
he

 e
ig

ht
 b

us
in

es
s 

fu
nc

tio
ns

. 
(N

ot
 q

ua
lit

y 
in

di
ca

to
rs

) 
●

 
Id

en
tif

y 
bu

si
ne

ss
 fu

nc
tio

ns
 fr

om
 g

iv
en

 

st
at

em
en

ts
/s

ce
na

rio
s/

ca
se

 s
tu

di
es

 

 G
E

N
E

R
A

L
 M

A
N

A
G

E
M

E
N

T
 

●
 

S
ta

te
/O

ut
lin

e/
E

xp
la

in
/D

is
cu

ss
/D

es
cr

ib
e 

th
e 

th
re

e 
le

ve
ls

 

of
 g

en
er

al
 m

an
ag

em
en

t. 

●
 

E
xp

la
in

/D
is

cu
ss

/D
es

cr
ib

e 
m

an
ag

em
en

t t
as

ks
. 

●
 

Id
en

tif
y 

m
an

ag
em

en
t t

as
ks

 fr
om

 s
ce

na
rio

s/
 c

as
e 

st
ud

ie
s/

st
at

em
en

ts
 

●
 

Id
en

tif
y 

th
e 

le
ve

ls
 o

f m
an

ag
em

en
t f

ro
m

 g
iv

en
 

sc
en

ar
io

s/
st

at
em

en
ts

 

●
 

O
ut

lin
e/

E
xp

la
in

/D
is

cu
ss

/D
es

cr
ib

e 
th

e 
re

sp
on

si
bi

lit
ie

s 
of

 

va
rio

us
 le

ve
ls

 o
f m

an
ag

em
en

t. 

●
 

Id
en

tif
y 

th
e 

le
ve

ls
 o

f m
an

ag
em

en
t f

ro
m

 g
iv

en
 

sc
en

ar
io

s/
ca

se
 s

tu
di

es
. 

 O
R

G
A

N
IS

A
T

IO
N

A
L 

S
T

R
U

C
T

U
R

E
  

1 



B
u
s
in

e
ss

 S
tu

d
ie

s 
G

r 
1
0
 P

a
p
e
r 

1
  
  
  
  
  

  
  
  
  
  
  

  
  
  
  
  
  
  

  
  
  
  

  
  
  
  
  
  
  
  

  
  
  

  
  
  
  

  
  
  
  

  
 9

 
 

 
 

 
D

B
E

 2
0
2
3
/4

 
E

x
a
m

in
a
tio

n
 G

u
id

e
lin

e
s
 

C
o

p
yr

ig
h
t 
re

s
e
rv

e
d
  

  
  
  
  

  
  
  
  
  
  
  
  
  
  
  
  

 
 

 
 

 
 

P
le

a
s
e
 t
u
rn

 o
v
e
r 

●
 

N
am

e 
fa

ct
or

s 
th

at
 in

flu
en

ce
 th

e 
or

ga
ni

sa
tio

n 
st

ru
ct

ur
e 

e.
g.

 th
e 

si
ze

 o
f t

he
 c

om
pa

ny
, t

ec
hn

ol
og

y,
 re

so
ur

ce
s,

 

an
d 

st
ra

te
gi

c 
go

al
s 

of
 th

e 
co

m
pa

ny
. 

●
 

N
am

e/
E

xp
la

in
/D

is
cu

ss
/D

es
cr

ib
e 

th
re

e 
ty

pe
s 

of
 

or
ga

ni
sa

tio
na

l s
tru

ct
ur

es
 e

.g
. f

un
ct

io
na

l, 
pr

oj
ec

t a
nd

 

m
at

rix
 s

tr
uc

tu
re

s.
 

 A
D

M
IN

IS
TR

A
T

IO
N

 F
U

N
C

T
IO

N
 

●
 

O
ut

lin
e/

E
xp

la
in

/D
es

cr
ib

e/
D

is
cu

ss
 th

e 
ac

tiv
iti

es
 o

f t
he

 

ad
m

in
is

tr
at

io
n 

fu
nc

tio
n.

 

●
 

O
ut

lin
e/

D
es

cr
ib

e/
E

xp
la

in
/D

is
cu

ss
 th

e 

im
po

rt
an

ce
/p

ur
po

se
 o

f t
he

 a
dm

in
is

tr
at

io
n 

fu
nc

tio
n 

●
 

Id
en

tif
y 

th
es

e 
ac

tiv
iti

es
 fr

om
 g

iv
en

 s
ta

te
m

en
ts

/ 

sc
en

ar
io

s/
ca

se
 s

tu
di

es
. 

F
IN

A
N

C
IA

L
 F

U
N

C
T

IO
N

  
●

 
O

ut
lin

e/
E

xp
la

in
/D

es
cr

ib
e/

D
is

cu
ss

 th
e 

ac
tiv

iti
es

 o
f t

he
 

fin
an

ci
al

 fu
nc

tio
n.

 

●
 

O
ut

lin
e/

E
xp

la
in

/D
is

cu
ss

 th
e 

im
po

rta
nc

e/
 p

ur
po

se
 o

f t
he

 

fin
an

ci
al

 fu
nc

tio
n.

 

●
 

D
ef

in
e/

E
xp

la
in

/D
es

cr
ib

e 
th

e 
ty

pe
s 

an
d 

so
ur

ce
s 

of
 

fin
an

ci
ng

. 

●
 

Id
en

tif
y 

th
e 

ty
pe

s 
an

d 
so

ur
ce

s 
of

 fi
na

nc
in

g 
fro

m
 g

iv
en

 

sc
en

ar
io

s/
ca

se
 s

tu
di

es
/s

ta
te

m
en

ts
/ p

ic
tu

re
s/

ca
rt

oo
ns

. 

●
 

S
ta

te
/N

am
e/

E
xp

la
in

/D
is

cu
ss

 th
e 

ty
pe

s 
of

 c
ap

ita
l. 

●
 

E
xp

la
in

 th
e 

di
ffe

re
nc

es
 b

et
w

ee
n 

a 
fix

ed
 a

nd
 



B
u
s
in

e
ss

 S
tu

d
ie

s 
G

r 
1
0
 P

a
p
e
r 

1
  
  
  
  
  

  
  
  
  
  
  

  
  
  
  
  
  
  

  
  
  
  

  
  
  
  
  
  
  
  

  
  
  

  
  
  
  

  
  
  
  

  
 1

0
 

 
 

 
 

D
B

E
 2

0
2
3
/4

 
E

x
a
m

in
a
tio

n
 G

u
id

e
lin

e
s
 

C
o

p
yr

ig
h
t 
re

s
e
rv

e
d
  

  
  
  
  

  
  
  
  
  
  
  
  
  
  
  
  

 
 

 
 

 
 

P
le

a
s
e
 t
u
rn

 o
v
e
r 

w
or

ki
ng

 c
ap

ita
l. 

●
 

E
xp

la
in

 th
e 

di
ffe

re
nc

es
 b

et
w

ee
n 

ow
n 

an
d 

bo
rr

ow
ed

 c
ap

ita
l. 

 P
U

R
C

H
A

S
IN

G
 F

U
N

C
T

IO
N

 
●

 
O

ut
lin

e/
E

xp
la

in
/ D

is
cu

ss
 th

e 
im

po
rt

an
ce

/ p
ur

po
se

 o
f 

th
e 

pu
rc

ha
si

ng
 fi

na
nc

ia
l f

un
ct

io
n.

 

●
 

O
ut

lin
e 

th
e 

ac
tiv

iti
es

 o
f t

he
 p

ur
ch

as
in

g 
fu

nc
tio

n 

●
 

E
xp

la
in

/D
es

cr
ib

e/
D

is
cu

ss
 th

e 
pu

rc
ha

si
ng

 

pr
oc

ed
ur

e.
 

●
 

E
xp

la
in

 th
e 

di
ffe

re
nc

es
 b

et
w

ee
n 

ca
sh

 a
nd

 c
re

di
t 

pa
ym

en
t. 

●
 

E
xp

la
in

/D
is

cu
ss

 th
e 

im
po

rta
nc

e 
of

 s
to

ck
  

C
on

tr
ol

. 

●
 

O
ut

lin
e/

E
xp

la
in

/D
es

cr
ib

e/
D

is
cu

ss
 th

e 
pu

rp
os

e/
na

tu
re

 

of
 th

e 
N

at
io

na
l C

re
di

t A
ct

 a
nd

 th
e 

N
at

io
na

l C
on

su
m

er
 

P
ro

te
ct

io
n 

A
ct

. 

●
 

O
ut

lin
e 

th
e 

co
ns

um
er

 r
ig

ht
s 

as
 o

ut
lin

ed
 in

 th
e 

N
C

A
. 

●
 

O
ut

lin
e/

E
xp

la
in

/D
es

cr
ib

e/
D

is
cu

ss
 th

e 
re

sp
on

si
bi

lit
ie

s 
of

 

cr
ed

it 
pr

ov
id

er
s.

 

●
 

O
ut

lin
e/

 r
em

ed
ie

s 
of

 th
e 

N
C

A
 e

.g
. t

he
  

C
on

su
m

er
 T

rib
un

al
, N

at
io

na
l C

on
su

m
er

 C
om

m
is

si
on

, 

C
on

su
m

er
 C

ou
rt 

an
d 

an
  



B
u
s
in

e
ss

 S
tu

d
ie

s 
G

r 
1
0
 P

a
p
e
r 

1
  
  
  
  
  

  
  
  
  
  
  

  
  
  
  
  
  
  

  
  
  
  

  
  
  
  
  
  
  
  

  
  
  

  
  
  
  

  
  
  
  

  
 1

1
 

 
 

 
 

D
B

E
 2

0
2
3
/4

 
E

x
a
m

in
a
tio

n
 G

u
id

e
lin

e
s
 

C
o

p
yr

ig
h
t 
re

s
e
rv

e
d
  

  
  
  
  

  
  
  
  
  
  
  
  
  
  
  
  

 
 

 
 

 
 

P
le

a
s
e
 t
u
rn

 o
v
e
r 

ap
pr

op
ria

te
 O

m
bu

ds
m

an
. 

●
 

D
is

cu
ss

/E
va

lu
at

e/
A

na
ly

se
 th

e 
im

pa
ct

 (p
os

iti
ve

s 

/n
eg

at
iv

es
) 

of
 th

es
e 

A
ct

s 
on

 b
us

in
es

se
s.

  

●
 

D
is

cu
ss

/E
xp

la
in

 th
e 

im
pl

ic
at

io
n 

th
e 

N
at

io
na

l  

C
on

su
m

er
 P

ro
te

ct
io

n 
A

ct
 o

n 
th

e 
m

ar
ke

tin
g 

fu
nc

tio
n.

 

 P
U

B
L

IC
 R

E
L

A
T

IO
N

S
  

●
 

O
ut

lin
e/

E
xp

la
in

/D
es

cr
ib

e/
D

is
cu

ss
 th

e 
ac

tiv
iti

es
 o

f t
he

 

ad
m

in
is

tr
at

io
n 

fu
nc

tio
n.

 

●
 

O
ut

lin
e/

E
xp

la
in

/D
es

cr
ib

e/
D

is
cu

ss
 th

e 

im
po

rt
an

ce
/p

ur
po

se
 o

f t
he

 p
ub

lic
 r

el
at

io
ns

  

●
 

D
iff

er
en

tia
te

/D
is

tin
gu

is
h 

be
tw

ee
n 

ex
te

rn
al

 a
nd

 in
te

rn
al

 

pu
bl

ic
 r

el
at

io
ns

. 

●
 

O
ut

lin
e/

E
xp

la
in

/D
is

cu
ss

 th
e 

m
et

ho
ds

 o
f c

ar
ry

in
g 

ou
t 

pu
bl

ic
 r

el
at

io
ns

. 

●
 

Id
en

tif
y 

th
es

e 
m

et
ho

ds
 fr

om
 g

iv
en

 s
ce

na
rio

s/
 

ca
se

 s
tu

di
es

 /s
ta

te
m

en
ts

 / 
pi

ct
ur

es
/c

ar
to

on
s.

 

K
no

w
le

d
g

e 
o

f t
h

is
 to

p
ic

 s
h

ou
ld

 e
n

ab
le

 a
 le

ar
ne

r 
to

 
an

sw
er

 in
 s

ho
rt

 p
ar

ag
ra

ph
s/

lo
ng

er
 a

nd
 e

ss
ay

 ty
pe

 
qu

es
tio

ns
. 

T
yp

es
 o

f 
q

u
es

ti
on

s:
 

Q
ue

st
io

ns
 b

as
ed

 o
n 

ca
se

 s
tu

di
es

/s
ce

na
rio

s 
sh

ou
ld

 in
cl

ud
e 

di
re

ct
/in

di
re

ct
 s

ho
rt

 a
nd

 e
ss

ay
 q

ue
st

io
ns

, c
ov

er
in

g 
al

l t
hr

ee
 

co
gn

iti
ve

 le
ve

ls
. 

A
dd

it
io

n
al

 r
es

o
u

rc
es

: 
T

ea
ch

er
s 

an
d

 le
ar

n
er

s 
m

u
st

 u
se

: 
 



B
u
s
in

e
ss

 S
tu

d
ie

s 
G

r 
1
0
 P

a
p
e
r 

1
  
  
  
  
  

  
  
  
  
  
  

  
  
  
  
  
  
  

  
  
  
  

  
  
  
  
  
  
  
  

  
  
  

  
  
  
  

  
  
  
  

  
 1

2
 

 
 

 
 

D
B

E
 2

0
2
3
/4

 
E

x
a
m

in
a
tio

n
 G

u
id

e
lin

e
s
 

C
o

p
yr

ig
h
t 
re

s
e
rv

e
d
  

  
  
  
  

  
  
  
  
  
  
  
  
  
  
  
  

 
 

 
 

 
 

P
le

a
s
e
 t
u
rn

 o
v
e
r 

R
ec

en
t b

us
in

es
s 

ne
w

s 
fro

m
 th

e 
m

ed
ia

 (
ne

w
sp

ap
er

s,
 ra

di
o,

 
te

le
vi

si
on

 a
nd

 m
ag

az
in

es
) 

to
: 

- 
U

nd
er

st
an

d 
th

e 
im

pl
ic

at
io

n 
of

 th
e 

N
C

A
 &

 C
P

A
 o

n 
th

e 
pu

rc
ha

si
ng

 a
nd

 m
ar

ke
tin

g 
fu

nc
tio

ns
.  

- 
M

ak
e 

no
te

s 
us

in
g 

di
ffe

re
nt

 re
so

ur
ce

s 
an

d 
te

xt
bo

ok
s.

 
2.

 
B

U
S

IN
E

S
S

 
O

P
E

R
A

T
IO

N
S

 
 

2.
2 

 
T

H
E

 C
O

N
C

E
P

T
 O

F
 

Q
U

A
L

IT
Y

  

2.
2 

T
he

 c
on

ce
pt

 o
f q

ua
lit

y 
 

●
 

M
ea

ni
ng

 o
f q

ua
lit

y,
 q

ua
lit

y 
co

nt
ro

l a
nd

 q
ua

lit
y 

as
su

ra
nc

e.
 

●
 

D
iff

er
en

ce
 b

et
w

ee
n 

qu
al

ity
 c

on
tr

ol
 a

nd
 q

ua
lit

y 
as

su
ra

nc
e.

 
●

 
Im

po
rt

an
ce

 o
f q

ua
lit

y 
fo

r b
us

in
es

se
s 

●
 

Q
ua

lit
y 

in
di

ca
to

rs
 o

f t
he

 fo
llo

w
in

g 
bu

si
ne

ss
 fu

nc
tio

ns
: 

- 
H

um
an

 R
es

ou
rc

es
 fu

nc
tio

n 

- 
A

dm
in

is
tra

tio
n 

fu
nc

tio
n 

- 
Fi

na
nc

ia
l f

un
ct

io
n 

- 
G

en
er

al
 m

an
ag

em
en

t 

●
 

Th
e 

co
rr

el
at

io
n 

be
tw

ee
n 

m
an

ag
em

en
t a

nd
 th

e 

su
cc

es
s 

of
 b

us
in

es
s 

in
 a

ch
ie

vi
ng

 it
s 

ob
je

ct
iv

es
; 

st
re

ng
th

s 
an

d 
w

ea
kn

es
se

s 

 

2.
2 

L
ea

rn
er

s 
sh

ou
ld

 b
e 

ab
le

 t
o

: 
●

 
D

ef
in

e/
E

la
bo

ra
te

 o
n 

th
e 

m
ea

ni
ng

 o
f q

ua
lit

y,
 q

ua
lit

y 
co

nt
ro

l a
nd

 q
ua

lit
y 

as
su

ra
nc

e.
 

●
 

E
xp

la
in

/D
is

tin
gu

is
h 

be
tw

ee
n 

di
ffe

re
nc

e 
be

tw
ee

n 
qu

al
ity

 c
on

tr
ol

 a
nd

 q
ua

lit
y 

as
su

ra
nc

e.
 

●
 

O
ut

lin
e/

E
xp

la
in

/D
is

cu
ss

 th
e 

im
po

rt
an

ce
 o

f q
ua

lit
y 

fo
r 

bu
si

ne
ss

es
. 

●
 

O
ut

lin
e/

E
xp

la
in

/S
ug

ge
st

 q
ua

lit
y 

in
di

ca
to

rs
 o

f t
he

 
fo

llo
w

in
g 

bu
si

ne
ss

 fu
nc

tio
ns

: 
o

 
H

um
an

 R
es

ou
rc

es
 fu

nc
tio

n 
o

 
A

dm
in

is
tra

tio
n 

fu
nc

tio
n 

o
 

F
in

an
ci

al
 fu

nc
tio

n 
 

o
 

G
en

er
al

 m
an

ag
em

en
t 

●
 

E
xp

la
in

/D
is

cu
ss

 th
e 

co
rr

el
at

io
n 

be
tw

ee
n 

m
an

ag
em

en
t a

nd
 th

e 
su

cc
es

s 
of

 th
e 

bu
si

ne
ss

 in
 

ac
hi

ev
in

g 
its

 o
bj

ec
tiv

es
; s

tr
en

gt
hs

 a
nd

 w
ea

kn
es

se
s.

 
●

 
Id

en
tif

y 
th

e 
st

re
ng

th
 a

nd
 w

ea
kn

es
s 

of
 a

 b
us

in
es

s 
fr

om
 g

iv
en

 s
ce

na
rio

s/
ca

se
 s

tu
di

es
.  

●
 

E
va

lu
at

e 
th

e 
st

re
ng

th
 a

nd
 w

ea
kn

es
s 

of
 a

 b
us

in
es

s 
an

d 
m

ak
e 

re
co

m
m

en
da

tio
ns

 fo
r 

im
pr

ov
em

en
t. 

 
K

no
w

le
d

g
e 

o
f t

h
is

 to
p

ic
 s

h
ou

ld
 e

n
ab

le
 a

 le
ar

ne
r 

to
: 

A
ns

w
er

 in
 s

ho
rt

 p
ar

ag
ra

ph
s/

lo
ng

er
 a

nd
 e

ss
ay

 ty
pe

 q
ue

st
io

ns
. 

 T
yp

es
 o

f 
q

u
es

ti
on

s:
 

Q
ue

st
io

ns
 b

as
ed

 o
n 

ca
se

 s
tu

di
es

/ s
ce

na
rio

s 
sh

ou
ld

 
in

cl
ud

e 
di

re
ct

/in
di

re
ct

 s
ho

rt
 a

nd
 e

ss
ay

 q
ue

st
io

ns
, c

ov
er

in
g 

al
l t

hr
ee

 c
og

ni
tiv

e 
le

ve
ls

. 
 A

dd
it

io
n

al
 r

es
o

u
rc

es
: 

T
ea

ch
er

s 
an

d
 le

ar
n

er
s 

m
u

st
 u

se
: 

 
R

ec
en

t b
us

in
es

s 
ne

w
s 

fro
m

 th
e 

m
ed

ia
 (

ne
w

sp
ap

er
s,

 ra
di

o,
 

te
le

vi
si

on
 a

nd
 m

ag
az

in
es

) 
to

 u
nd

er
st

an
d 

th
e 

im
po

rt
an

ce
 o

f 

1 



B
u
s
in

e
ss

 S
tu

d
ie

s 
G

r 
1
0
 P

a
p
e
r 

1
  
  
  
  
  

  
  
  
  
  
  

  
  
  
  
  
  
  

  
  
  
  

  
  
  
  
  
  
  
  

  
  
  

  
  
  
  

  
  
  
  

  
 1

3
 

 
 

 
 

D
B

E
 2

0
2
3
/4

 
E

x
a
m

in
a
tio

n
 G

u
id

e
lin

e
s
 

C
o

p
yr

ig
h
t 
re

s
e
rv

e
d
  

  
  
  
  

  
  
  
  
  
  
  
  
  
  
  
  

 
 

 
 

 
 

P
le

a
s
e
 t
u
rn

 o
v
e
r 

th
e 

re
la

tio
n 

be
tw

ee
n 

qu
al

ity
 p

er
fo

rm
an

ce
 a

nd
 v

ar
io

us
 

bu
si

ne
ss

 fu
nc

tio
ns

. 
M

ak
e 

n
o

te
s 

u
si

n
g

 d
if

fe
re

n
t 

re
so

ur
ce

s 
an

d
 t

ex
tb

oo
ks

. 

1.
 

B
U

S
IN

E
S

S
 

E
N

V
IR

O
N

-
M

E
N

TS
 

 

1.
2 

M
A

R
K

E
T 

E
N

V
IR

O
N

M
E

N
T:

 
 E

LE
M

E
N

T
S

/ 
C

O
M

P
O

N
E

N
T

S
 O

F
 

T
H

E
 M

A
R

K
E

T
 

E
N

V
IR

O
N

M
E

N
T 

1.
2 

 
●

 
M

ea
ni

ng
 o

f t
he

 te
rm

 m
ar

ke
t e

nv
iro

nm
en

t. 
●

 
C

om
po

ne
nt

s 
of

 th
e 

m
ar

ke
t e

nv
iro

nm
en

t 
●

 
R

ea
so

ns
 w

hy
 c

om
pe

tit
io

n 
po

se
s 

a 
ch

al
le

ng
e 

to
 

bu
si

ne
ss

es
 

●
 

E
xa

m
pl

es
 o

f o
th

er
 o

rg
an

is
at

io
ns

/c
iv

il 
so

ci
et

y.
  

●
 

M
ea

ni
ng

 o
f o

pp
or

tu
ni

tie
s 

an
d 

th
re

at
s 

in
 a

 b
us

in
es

s 

co
nt

ex
t a

nd
 g

iv
e 

pr
ac

tic
al

 e
xa

m
pl

es
 o

f e
ac

h 
 

1.
2 

L
ea

rn
er

s 
sh

ou
ld

 b
e 

ab
le

 t
o

: 
 

●
 

D
ef

in
e/

E
la

bo
ra

te
 o

n 
th

e 
m

ea
ni

ng
 o

f t
he

 m
ar

ke
t-

en
vi

ro
nm

en
t. 

●
 

O
ut

lin
e/

D
es

cr
ib

e/
E

xp
la

in
/D

is
cu

ss
 th

e 
co

m
po

ne
nt

s 
of

 

th
e 

m
ar

ke
t e

nv
iro

nm
en

t. 
 

o
 

T
he

 m
ar

ke
t (

co
ns

um
er

s/
cu

st
om

er
s)

 

o
 

S
up

pl
ie

rs
  

o
 

In
te

rm
ed

ia
rie

s 

o
 

C
om

pe
tit

or
s 

●
 

Id
en

tif
y 

th
e 

co
m

po
ne

nt
s 

of
 th

e 
m

ar
ke

t e
nv

iro
nm

en
t 

fr
om

 g
iv

en
 s

ce
na

rio
s/

st
at

em
en

ts
/c

as
e 

st
ud

ie
s/

ca
rt

oo
ns

/p
ic

tu
re

s 
an

d 
m

ot
iv

at
e 

yo
ur

 a
ns

w
er

.  
●

 
E

xp
la

in
 th

e 
re

as
on

s 
w

hy
 c

om
pe

tit
io

n 
po

se
s 

a 
ch

al
le

ng
e 

to
 b

us
in

es
se

s.
 

●
 

E
xp

la
in

/O
ut

lin
e/

G
iv

e 
ex

am
pl

es
 o

f o
th

er
 

or
ga

ni
sa

tio
ns

/c
iv

il 
so

ci
et

y-
 

o
 

C
B

O
s,

 n
on

-g
ov

er
nm

en
ta

l o
rg

an
is

at
io

ns
 -

 N
G

O
s,

 

re
gu

la
to

rs
, s

tra
te

gi
c 

al
lie

s 
an

d 
un

io
ns

) 

●
 

E
xp

la
in

 th
e 

m
ea

ni
ng

 o
f o

pp
or

tu
ni

tie
s 

an
d 

th
re

at
s 

in
 a

 
bu

si
ne

ss
 c

on
te

xt
 a

nd
 g

iv
e 

pr
ac

tic
al

 e
xa

m
pl

es
 o

f e
ac

h.
 

●
 

Id
en

tif
y 

op
po

rt
un

iti
es

 a
nd

 th
re

at
s 

fr
om

 g
iv

en
 

sc
en

ar
io

s/
ca

se
 s

tu
di

es
/s

ta
te

m
en

ts
. 

●
 

C
on

du
ct

 a
 re

se
ar

ch
 o

n 
op

po
rt

un
iti

es
 a

nd
 th

re
at

s 
fa

ce
d 

by
 b

us
in

es
se

s.
 M

ak
e 

re
co

m
m

en
da

tio
ns

 fo
r 

im
pr

ov
em

en
t. 

 K
no

w
le

d
g

e 
o

f t
h

is
 to

p
ic

 s
h

ou
ld

 e
n

ab
le

 a
 le

ar
ne

r 
to

: 
A

ns
w

er
 in

 s
ho

rt
 p

ar
ag

ra
ph

s/
lo

ng
er

 a
nd

 e
ss

ay
 ty

pe
 

qu
es

tio
ns

. 

T
yp

es
 o

f 
q

u
es

ti
on

s:
 

1 



B
u
s
in

e
ss

 S
tu

d
ie

s 
G

r 
1
0
 P

a
p
e
r 

1
  
  
  
  
  

  
  
  
  
  
  

  
  
  
  
  
  
  

  
  
  
  

  
  
  
  
  
  
  
  

  
  
  

  
  
  
  

  
  
  
  

  
 1

4
 

 
 

 
 

D
B

E
 2

0
2
3
/4

 
E

x
a
m

in
a
tio

n
 G

u
id

e
lin

e
s
 

C
o

p
yr

ig
h
t 
re

s
e
rv

e
d
  

  
  
  
  

  
  
  
  
  
  
  
  
  
  
  
  

 
 

 
 

 
 

P
le

a
s
e
 t
u
rn

 o
v
e
r 

Q
ue

st
io

ns
 b

as
ed

 o
n 

ca
se

 s
tu

di
es

/s
ce

na
rio

s 
sh

ou
ld

 
in

cl
ud

e 
di

re
ct

/in
di

re
ct

 s
ho

rt
 a

nd
 e

ss
ay

 q
ue

st
io

ns
, c

ov
er

in
g 

al
l t

hr
ee

 c
og

ni
tiv

e 
le

ve
ls

. 

A
dd

it
io

n
al

 r
es

o
u

rc
es

: 
T

ea
ch

er
s 

an
d 

le
ar

ne
rs

 m
us

t u
se

 r
ec

en
t b

us
in

es
s 

ne
w

s 
fr

om
 th

e 
m

ed
ia

 (
ne

w
sp

ap
er

s,
 r

ad
io

, t
el

ev
is

io
n 

an
d 

m
ag

az
in

es
) 

to
:  

- 
 U

nd
er

st
an

d 
th

e 
cu

rr
en

t e
co

no
m

ic
 c

lim
at

e 
an

d 
ba

ck
gr

ou
nd

 in
 w

hi
ch

 a
 b

us
in

es
s 

is
 o

pe
ra

tin
g 

to
 e

na
bl

e 
th

em
 to

 u
nd

er
st

an
d 

th
e 

im
pa

ct
 o

f t
he

 m
ar

ke
t 

en
vi

ro
nm

en
t o

n 
bu

si
ne

ss
es

. . 
1.

 
B

U
S

IN
E

S
S

 
E

N
V

IR
O

N
-

M
E

N
TS

 
 

1.
3 

M
A

C
R

O
 

E
N

V
IR

O
N

M
E

N
T 

E
LE

M
E

N
T

S
/ 

C
O

M
P

O
N

E
N

T
S

 O
F

 
T

H
E

 M
A

C
R

O
 

E
N

V
IR

O
N

M
E

N
T 

1.
3 

 
●

 M
ea

ni
ng

 o
f t

he
 te

rm
 m

ac
ro

-e
nv

iro
nm

en
t. 

●
 P

ra
ct

ic
al

 e
xa

m
pl

es
 o

f e
ac

h 
co

m
po

ne
nt

/ f
ea

tu
re

 o
f t

he
 

m
ac

ro
 e

nv
iro

nm
en

t 

●
 T

he
 r

ea
so

n 
w

hy
 e

ac
h 

co
m

po
ne

nt
/fe

at
ur

e 
po

se
s 

a 

ch
al

le
ng

e 
to

 b
us

in
es

se
s.

 

 

1.
3 

L
ea

rn
er

s 
sh

o
ul

d
 b

e 
ab

le
 t

o
: 

●
 

D
ef

in
e/

E
la

bo
ra

te
 o

n 
th

e 
m

ea
ni

ng
 o

f t
he

 m
ac

ro
-

en
vi

ro
nm

en
t. 

●
 

D
ef

in
e/

G
iv

e 
pr

ac
tic

al
 e

xa
m

pl
es

 o
f e

ac
h 

co
m

po
ne

nt
/fe

at
ur

e 
of

 th
e 

m
ac

ro
 e

nv
iro

nm
en

t 
- 

P
hy

si
ca

l/N
at

ur
al

 e
nv

iro
nm

en
t ‘

 

- 
E

co
no

m
ic

 e
nv

iro
nm

en
t 

- 
S

oc
ia

l, 
cu

ltu
ra

l a
nd

 d
em

og
ra

ph
ic

 e
nv

iro
nm

en
t 

- 
Te

ch
no

lo
gi

ca
l e

nv
iro

nm
en

t 

- 
Le

ga
l a

nd
 p

ol
iti

ca
l e

nv
iro

nm
en

t 

- 
In

te
rn

at
io

na
l/g

lo
ba

l e
nv

iro
nm

en
t 

- 
In

st
itu

tio
na

l e
nv

iro
nm

en
t 

●
 

B
rie

fly
 e

xp
la

in
 th

e 
re

as
on

 w
hy

 e
ac

h 
co

m
po

ne
nt

/fe
at

ur
e 

po
se

s 
a 

ch
al

le
ng

e 
to

 b
us

in
es

se
s.

 
●

 
Id

en
tif

y 
th

e 
co

m
po

ne
nt

s 
of

 th
e 

m
ac

ro
 e

nv
iro

nm
en

t 
fro

m
 g

iv
en

 s
ce

na
rio

s/
st

at
em

en
ts

/c
as

e 
st

ud
ie

s/
ca

rt
oo

ns
/p

ic
tu

re
s.

 
K

no
w

le
d

g
e 

o
f t

h
is

 to
p

ic
 s

h
ou

ld
 e

n
ab

le
 a

 le
ar

ne
r 

to
: 

A
ns

w
er

 in
 s

ho
rt

 p
ar

ag
ra

ph
s/

lo
ng

er
 a

nd
 e

ss
ay

 ty
pe

 
qu

es
tio

ns
. 

 T
yp

es
 o

f 
q

u
es

ti
on

s:
 

Q
ue

st
io

ns
 b

as
ed

 o
n 

ca
se

 s
tu

di
es

/ s
ce

na
rio

s 
sh

ou
ld

 
in

cl
ud

e 
di

re
ct

/in
di

re
ct

 s
ho

rt
 a

nd
 e

ss
ay

 q
ue

st
io

ns
, c

ov
er

in
g 

al
l t

hr
ee

 c
og

ni
tiv

e 
le

ve
ls

. 

1 



B
u
s
in

e
ss

 S
tu

d
ie

s 
G

r 
1
0
 P

a
p
e
r 

1
  
  
  
  
  

  
  
  
  
  
  

  
  
  
  
  
  
  

  
  
  
  

  
  
  
  
  
  
  
  

  
  
  

  
  
  
  

  
  
  
  

  
 1

5
 

 
 

 
 

D
B

E
 2

0
2
3
/4

 
E

x
a
m

in
a
tio

n
 G

u
id

e
lin

e
s
 

C
o

p
yr

ig
h
t 
re

s
e
rv

e
d
  

  
  
  
  

  
  
  
  
  
  
  
  
  
  
  
  

 
 

 
 

 
 

P
le

a
s
e
 t
u
rn

 o
v
e
r 

 A
dd

it
io

n
al

 r
es

o
u

rc
es

: 
T

ea
ch

er
s 

an
d 

le
ar

ne
rs

 m
us

t u
se

 r
ec

en
t b

us
in

es
s 

ne
w

s 
fr

om
 th

e 
m

ed
ia

 (
ne

w
sp

ap
er

s,
 r

ad
io

, t
el

ev
is

io
n 

an
d 

m
ag

az
in

es
) 

to
:  

●
 

U
nd

er
st

an
d 

ho
w

 b
us

in
es

se
s 

ar
e 

af
fe

ct
ed

 b
y 

th
e 

co
m

po
ne

nt
s/

fe
at

ur
es

 o
f t

he
 m

ac
ro

 e
nv

iro
nm

en
t. 

●
 

M
ak

e 
no

te
s 

fro
m

 d
iff

er
en

t r
es

ou
rc

es
 a

nd
 te

xt
bo

ok
s 

1.
 

B
U

S
IN

E
S

S
 

E
N

V
IR

O
N

-
M

E
N

TS
 

 

1.
4 

IN
T

E
R

-
R

E
L

A
T

IO
N

S
H

IP
 

O
F

 M
IC

R
O

, 
M

A
R

K
E

T 
A

N
D

 
M

A
C

R
O

 E
N

V
IR

O
N

-
M

E
N

T
S

 
  

1.
4 

 
●

 
Th

e 
lin

k/
 re

la
tio

ns
hi

p 
be

tw
ee

n 
th

e 

fe
at

ur
es

/c
om

po
ne

nt
s 

of
 th

e 
m

ic
ro

-e
nv

iro
nm

en
t. 

●
 

In
te

rr
el

at
io

n 
be

tw
ee

n 
m

ic
ro

 (i
nt

er
na

l) 
an

d 
m

ar
ke

t 

en
vi

ro
nm

en
ts

. 

●
 

E
xa

m
pl

es
 o

f t
he

 re
la

tio
ns

hi
p 

be
tw

ee
n 

th
e 

bu
si

ne
ss

 

w
ith

 c
on

su
m

er
, s

up
pl

ie
rs

, i
nt

er
m

ed
ia

rie
s,

 a
nd

 

co
m

pe
tit

or
s.

 

●
 

R
el

at
io

ns
hi

p 
be

tw
ee

n 
m

ic
ro

, m
ar

ke
t, 

an
d 

m
ac

ro
 

en
vi

ro
nm

en
ts

 
 

1.
4 

L
ea

rn
er

s 
sh

ou
ld

 b
e 

ab
le

 t
o

: 
●

 
E

xp
la

in
/D

es
cr

ib
e 

th
e 

lin
k/

re
la

tio
ns

hi
p 

be
tw

ee
n 

th
e 

fe
at

ur
es

/c
om

po
ne

nt
s 

of
 th

e 
m

ic
ro

-e
nv

iro
nm

en
t: 

o
 

F
un

ct
io

ns
/d

ep
ar

tm
en

ts
 

o
 

E
m

pl
oy

er
 a

nd
 e

m
pl

oy
ee

 
●

 
E

xp
la

in
 th

e 
in

te
rr

el
at

io
n 

be
tw

ee
n 

m
ic

ro
 (

in
te

rn
al

) 
an

d 
m

ar
ke

t e
nv

iro
nm

en
ts

. 
●

 
G

iv
e 

ex
am

pl
es

 o
f t

he
 re

la
tio

ns
hi

p 
be

tw
ee

n 
th

e 
bu

si
ne

ss
 a

nd
 th

e 
fo

llo
w

in
g:

 
o

 
B

us
in

es
s 

an
d 

co
ns

um
er

  

o
 

B
us

in
es

s 
an

d 
su

pp
lie

rs
 

o
 

B
us

in
es

s 
an

d 
in

te
rm

ed
ia

rie
s 

o
 

B
us

in
es

s 
an

d 
co

m
pe

tit
or

s 
 

●
 

E
xp

la
in

/D
is

cu
ss

 th
e 

re
la

tio
ns

hi
p 

be
tw

ee
n 

m
ic

ro
, 

m
ar

ke
t a

nd
 m

ac
ro

 e
nv

iro
nm

en
ts

. 
K

no
w

le
d

g
e 

o
f t

h
is

 to
p

ic
 s

h
ou

ld
 e

n
ab

le
 a

 le
ar

ne
r 

to
: 

A
ns

w
er

 in
 s

ho
rt

 p
ar

ag
ra

ph
s/

lo
ng

er
 a

nd
 e

ss
ay

 ty
pe

 
qu

es
tio

ns
. 

 T
yp

es
 o

f 
q

u
es

ti
on

s:
 

Q
ue

st
io

ns
 b

as
ed

 o
n 

ca
se

 s
tu

di
es

/ s
ce

na
rio

s 
sh

ou
ld

 
in

cl
ud

e 
di

re
ct

/in
di

re
ct

 s
ho

rt
 a

nd
 e

ss
ay

 q
ue

st
io

ns
, c

ov
er

in
g 

al
l t

hr
ee

 c
og

ni
tiv

e 
le

ve
ls

. 
 A

dd
it

io
n

al
 r

es
o

u
rc

es
: 

T
ea

ch
er

s 
an

d 
le

ar
ne

rs
 m

us
t u

se
 r

ec
en

t b
us

in
es

s 
ne

w
s 

fr
om

 th
e 

m
ed

ia
 (

ne
w

sp
ap

er
s,

 r
ad

io
, t

el
ev

is
io

n 
an

d 
m

ag
az

in
es

) 
to

: 

 
1 



B
u
s
in

e
ss

 S
tu

d
ie

s 
G

r 
1
0
 P

a
p
e
r 

1
  
  
  
  
  

  
  
  
  
  
  

  
  
  
  
  
  
  

  
  
  
  

  
  
  
  
  
  
  
  

  
  
  

  
  
  
  

  
  
  
  

  
 1

6
 

 
 

 
 

D
B

E
 2

0
2
3
/4

 
E

x
a
m

in
a
tio

n
 G

u
id

e
lin

e
s
 

C
o

p
yr

ig
h
t 
re

s
e
rv

e
d
  

  
  
  
  

  
  
  
  
  
  
  
  
  
  
  
  

 
 

 
 

 
 

P
le

a
s
e
 t
u
rn

 o
v
e
r 

o
 

U
nd

er
st

an
d 

th
e 

re
la

tio
ns

hi
p 

be
tw

ee
n 

m
ic

ro
, m

ar
ke

t 
an

d 
m

ac
ro

 e
nv

iro
nm

en
ts

. 
o

 
M

ak
e 

no
te

s 
fro

m
 d

iff
er

en
t r

es
ou

rc
es

 a
nd

 te
xt

bo
ok

s.
 

1.
 

B
U

S
IN

E
S

S
 

E
N

V
IR

O
N

-
M

E
N

TS
 

 

1.
5 

B
U

S
IN

E
S

S
 

S
E

C
T

O
R

S
  

 

1.
5 

 
●

 
M

ea
ni

ng
 o

f t
he

 p
rim

ar
y,

 s
ec

on
da

ry
, a

nd
 te

rt
ia

ry
 

se
ct

or
s 

&
 e

xa
m

pl
es

 o
f e

ac
h 

se
ct

or
. 

●
 

R
el

at
io

ns
hi

p 
be

tw
ee

n 
th

es
e 

se
ct

or
s 

●
 

M
ea

ni
ng

 o
f t

he
 te

rm
s 

fo
rm

al
 a

nd
 in

fo
rm

al
 s

ec
to

rs
. 

G
iv

e 
pr

ac
tic

al
 e

xa
m

pl
es

 o
f e

ac
h.

 

●
 

Im
po

rt
an

ce
 o

f t
he

 fo
rm

al
 a

nd
 in

fo
rm

al
 s

ec
to

r.
 

●
 

D
is

tin
gu

is
h 

be
tw

ee
n 

th
e 

fo
rm

al
 a

nd
 in

fo
rm

al
 s

ec
to

rs
. 

●
 

M
ea

ni
ng

 o
f t

he
 te

rm
s 

pu
bl

ic
 a

nd
 p

riv
at

e 
se

ct
or

. 

●
 

Im
po

rt
an

ce
 o

f t
he

 p
ub

lic
 a

nd
 p

riv
at

e 
se

ct
or

 

●
 

D
is

tin
gu

is
h 

be
tw

ee
n 

th
e 

pu
bl

ic
 a

nd
 p

riv
at

e 
se

ct
or

s  

1.
5 

L
ea

rn
er

s 
sh

o
u

ld
 b

e 
ab

le
 t

o
: 

●
 

D
ef

in
e/

E
xp

la
in

 th
e 

m
ea

ni
ng

 o
f t

he
 p

rim
ar

y,
 s

ec
on

da
ry

 
an

d 
te

rti
ar

y 
se

ct
or

s.
 

●
 

G
iv

e 
ex

am
pl

es
 o

f e
ac

h 
se

ct
or

. 
●

 
E

xp
la

in
/D

es
cr

ib
e/

D
is

cu
ss

 th
e 

re
la

tio
ns

hi
p 

be
tw

ee
n 

th
es

e 
se

ct
or

s.
 

●
 

M
ak

e 
a 

co
lla

ge
 s

ho
w

in
g 

th
e 

re
la

tio
ns

hi
p 

be
tw

ee
n 

th
e 

pr
im

ar
y,

 s
ec

on
da

ry
 a

nd
 te

rti
ar

y 
se

ct
or

s 
●

 
D

ef
in

e/
E

la
bo

ra
te

 o
n 

th
e 

m
ea

ni
ng

 o
f t

he
 fo

rm
al

 a
nd

 
in

fo
rm

al
 s

ec
to

rs
. G

iv
e 

pr
ac

tic
al

 e
xa

m
pl

es
 o

f e
ac

h.
 

●
 

C
on

du
ct

 r
es

ea
rc

h 
on

 th
e 

im
po

rt
an

ce
 o

f t
he

 fo
rm

al
 a

nd
 

in
fo

rm
al

 s
ec

to
r. 

●
 

E
xp

la
in

/D
iff

er
en

tia
te

/D
is

tin
gu

is
h 

be
tw

ee
n 

th
e 

fo
rm

al
 

an
d 

in
fo

rm
al

 s
ec

to
rs

. 
●

 
D

ef
in

e/
E

la
bo

ra
te

 o
n 

th
e 

m
ea

ni
ng

 o
f t

he
 p

ub
lic

 a
nd

 
pr

iv
at

e 
se

ct
or

. 
●

 
E

xp
la

in
 th

e 
im

po
rt

an
ce

 o
f t

he
 p

ub
lic

 a
nd

 p
riv

at
e 

se
ct

or
. 

●
 

E
xp

la
in

/D
iff

er
en

tia
te

/D
is

tin
gu

is
h 

be
tw

ee
n 

th
e 

pu
bl

ic
 

an
d 

pr
iv

at
e 

se
ct

or
s.

 
 

K
no

w
le

d
g

e 
o

f t
h

is
 to

p
ic

 s
h

ou
ld

 e
n

ab
le

 a
 le

ar
ne

r 
to

: 
A

ns
w

er
 in

 s
ho

rt
 p

ar
ag

ra
ph

s/
lo

ng
er

 a
nd

 e
ss

ay
 ty

pe
 

qu
es

tio
ns

. 
  T

yp
es

 o
f 

q
u

es
ti

on
s:

 
Q

ue
st

io
ns

 b
as

ed
 o

n 
ca

se
 s

tu
di

es
/ s

ce
na

rio
s 

sh
ou

ld
 in

cl
ud

e 
di

re
ct

/in
di

re
ct

 s
ho

rt
 a

nd
 e

ss
ay

 q
ue

st
io

ns
, c

ov
er

in
g 

al
l t

hr
ee

 
co

gn
iti

ve
 le

ve
ls

. 
 A

dd
it

io
n

al
 r

es
o

u
rc

es
:  

2 



B
u
s
in

e
ss

 S
tu

d
ie

s 
G

r 
1
0
 P

a
p
e
r 

1
  
  
  
  
  

  
  
  
  
  
  

  
  
  
  
  
  
  

  
  
  
  

  
  
  
  
  
  
  
  

  
  
  

  
  
  
  

  
  
  
  

  
 1

7
 

 
 

 
 

D
B

E
 2

0
2
3
/4

 
E

x
a
m

in
a
tio

n
 G

u
id

e
lin

e
s
 

C
o

p
yr

ig
h
t 
re

s
e
rv

e
d
  

  
  
  
  

  
  
  
  
  
  
  
  
  
  
  
  

 
 

 
 

 
 

P
le

a
s
e
 t
u
rn

 o
v
e
r 

T
ea

ch
er

s 
an

d 
le

ar
ne

rs
 m

us
t u

se
 r

ec
en

t b
us

in
es

s 
ne

w
s 

fr
om

 th
e 

m
ed

ia
 (

ne
w

sp
ap

er
s,

 r
ad

io
, t

el
ev

is
io

n 
an

d 
m

ag
az

in
es

) 
to

:  
- 

U
nd

er
st

an
d 

th
e 

im
po

rt
an

ce
 o

f e
ac

h 
se

ct
or

.  
- 

M
ak

e 
no

te
s 

fro
m

 d
iff

er
en

t r
es

ou
rc

es
 a

nd
 te

xt
bo

ok
s.

 
1.

 
B

U
S

IN
E

S
S

 
E

N
V

IR
O

N
-

M
E

N
TS

 
 

1.
6 

C
O

N
T

E
M

P
O

-R
A

R
Y

 
S

O
C

IO
-E

C
O

N
O

M
IC

 
IS

S
U

E
S

 

1.
6 

 
C

on
te

m
po

ra
ry

 s
oc

io
-e

co
no

m
ic

 is
su

es
 th

at
 im

pa
ct

 o
n 

bu
si

ne
ss

es
. 

●
  

M
ea

ni
ng

 o
f s

oc
io

-e
co

no
m

ic
 is

su
es

 

●
  

R
ea

so
ns

 w
hy

 s
oc

io
-e

co
no

m
ic

 is
su

e 
po

se
 a

 c
ha

lle
ng

e 

to
  b

us
in

es
se

s 

●
  

M
ea

ni
ng

 o
f i

ne
qu

al
ity

 a
nd

 p
ov

er
ty

. 

●
  

Im
pa

ct
 o

f i
ne

qu
al

ity
 a

nd
 p

ov
er

ty
 o

n 
bu

si
ne

ss
es

.  

●
  

Te
rm

 “
in

cl
us

iv
ity

” 

- 
   

 P
ur

po
se

 o
f i

nc
lu

si
vi

ty
 in

 th
e 

w
or

kp
la

ce
.  

●
 

U
ne

m
pl

oy
m

en
t a

nd
 u

np
ro

du
ct

iv
e 

la
bo

ur
 fo

rc
es

 

●
 

N
eg

at
iv

e 
im

pa
ct

 o
f H

IV
/A

id
s 

on
 b

us
in

es
se

s.
 

●
 

D
iff

er
en

t t
yp

es
 o

f g
am

bl
in

g 
an

d 
ex

pl
ai

n 
th

ei
r 

im
pa

ct
 o

n 

bu
si

ne
ss

es
  

●
 

M
ea

ni
ng

 o
f c

ou
nt

er
fe

iti
ng

 /b
oo

tle
gg

in
g/

st
rik

es
 /p

ol
iti

ca
l 

di
st

ur
ba

nc
e 

&
 c

rim
e 

im
pa

ct
 o

f t
he

 s
oc

io
-e

co
no

m
ic

 

is
su

es
 o

n 
bu

si
ne

ss
es

. 

 

1.
6 

L
ea

rn
er

s 
sh

o
u

ld
 b

e 
ab

le
 t

o
: 

●
 

D
ef

in
e/

E
la

bo
ra

te
 o

n 
th

e 
m

ea
ni

ng
 o

f s
oc

io
-e

co
no

m
ic

 
is

su
es

 a
nd

 th
e 

re
as

on
 w

hy
 th

ey
 p

os
e 

a 
ch

al
le

ng
e 

to
 

bu
si

ne
ss

es
. 

●
 

D
ef

in
e/

E
la

bo
ra

te
 o

n 
th

e 
m

ea
ni

ng
 o

f i
ne

qu
al

ity
 a

nd
 

po
ve

rt
y.

 
●

 
E

xp
la

in
/D

is
cu

ss
/D

es
cr

ib
e 

th
e 

im
pa

ct
 o

f i
ne

qu
al

ity
 a

nd
 

po
ve

rt
y 

on
 b

us
in

es
se

s.
 

●
 

D
ef

in
e 

th
e 

te
rm

 “
in

cl
us

iv
ity

” a
nd

 e
xp

la
in

 th
e 

pu
rp

os
e 

of
 

in
cl

us
iv

ity
 in

 th
e 

w
or

kp
la

ce
. 

●
 

D
ef

in
e/

E
la

bo
ra

te
 o

n 
th

e 
m

ea
ni

ng
 o

f u
ne

m
pl

oy
m

en
t 

an
d 

un
pr

od
uc

tiv
e 

la
bo

ur
 fo

rc
es

 
●

 
E

xp
la

in
/D

is
cu

ss
/D

es
cr

ib
e 

th
e 

im
pa

ct
 o

f u
ne

m
pl

oy
m

en
t 

an
d 

un
pr

od
uc

tiv
e 

la
bo

ur
 fo

rc
es

 o
n 

bu
si

ne
ss

es
. 

●
 

E
va

lu
at

e 
th

e 
ne

ga
tiv

e 
im

pa
ct

 o
f H

IV
/A

id
s 

on
 

bu
si

ne
ss

es
. 

●
 

O
ut

lin
e 

th
e 

di
ffe

re
nt

 ty
pe

s 
of

 g
am

bl
in

g 
an

d 
ex

pl
ai

n 
th

ei
r 

im
pa

ct
 o

n 
bu

si
ne

ss
es

 
●

 
E

xp
la

in
 th

e 
m

ea
ni

ng
 o

f c
ou

nt
er

fe
iti

ng
 

/b
oo

tle
gg

in
g/

st
rik

es
 /p

ol
iti

ca
l d

is
tu

rb
an

ce
 /v

io
le

nc
e 

&
cr

im
e 

●
 

E
xp

la
in

/D
is

cu
ss

 th
e 

im
pa

ct
 o

f t
he

 a
bo

ve
-m

en
tio

ne
d 

so
ci

o-
ec

on
om

ic
 is

su
es

 o
n 

bu
si

ne
ss

es
. 

●
 

Id
en

tif
y 

so
ci

o-
ec

on
om

ic
 is

su
es

 fr
om

 g
iv

en
 

sc
en

ar
io

/s
ta

te
m

en
ts

. M
ot

iv
at

e 
yo

ur
 a

ns
w

er
 b

y 
qu

ot
in

g 
fro

m
 th

e 
sc

en
ar

io
. 

K
no

w
le

d
g

e 
o

f t
h

is
 to

p
ic

 s
h

ou
ld

 e
n

ab
le

 a
 le

ar
ne

r 
to

: 
A

ns
w

er
 in

 s
ho

rt
 p

ar
ag

ra
ph

s/
lo

ng
er

 a
nd

 e
ss

ay
 ty

pe
 

qu
es

tio
ns

 
 T

yp
es

 o
f 

q
u

es
ti

on
s:

 

2 



B
u
s
in

e
ss

 S
tu

d
ie

s 
G

r 
1
0
 P

a
p
e
r 

1
  
  
  
  
  

  
  
  
  
  
  

  
  
  
  
  
  
  

  
  
  
  

  
  
  
  
  
  
  
  

  
  
  

  
  
  
  

  
  
  
  

  
 1

8
 

 
 

 
 

D
B

E
 2

0
2
3
/4

 
E

x
a
m

in
a
tio

n
 G

u
id

e
lin

e
s
 

C
o

p
yr

ig
h
t 
re

s
e
rv

e
d
  

  
  
  
  

  
  
  
  
  
  
  
  
  
  
  
  

 
 

 
 

 
 

P
le

a
s
e
 t
u
rn

 o
v
e
r 

Q
ue

st
io

ns
 b

as
ed

 o
n 

ca
se

 s
tu

di
es

/ s
ce

na
rio

s 
sh

ou
ld

 
in

cl
ud

e 
di

re
ct

/in
di

re
ct

 s
ho

rt
 a

nd
 e

ss
ay

 q
ue

st
io

ns
, c

ov
er

in
g 

al
l t

hr
ee

 c
og

ni
tiv

e 
le

ve
ls

. 
 A
dd

it
io

n
al

 r
es

o
u

rc
es

: 
T

ea
ch

er
s 

an
d 

le
ar

ne
rs

 m
us

t u
se

 r
ec

en
t b

us
in

es
s 

ne
w

s 
fr

om
 th

e 
m

ed
ia

 (
ne

w
sp

ap
er

s,
 r

ad
io

, t
el

ev
is

io
n 

an
d 

m
ag

az
in

es
) 

 N
O

TE
: 

Th
e 

'T
er

m
'-c

ol
um

n 
in

di
ca

te
s 

th
e 

te
rm

 in
 w

hi
ch

 a
 to

pi
c 

is
 to

 b
e 

co
ve

re
d 

as
 p

er
 th

e 
C

A
P

S
 d

oc
um

en
t. 

Th
e 

m
ai

n 
to

pi
cs

 a
re

 n
um

be
re

d 
fo

r 
ea

ch
 p

ap
er

 fr
om

 1
 to

 2
, e

.g
., 

B
us

in
es

s 
E

nv
iro

nm
en

ts
 a

nd
 B

us
in

es
s 

O
pe

ra
tio

ns
 to

 s
im

pl
ify

 th
e 

la
yo

ut
 o

f t
he

 d
oc

um
en

t. 



Business Studies Grade 10 Paper 2       19 DBE 2023/4 
Examination Guidelines 

Copyright reserved                                                                                                                  Please turn over 

 
  CLASSIFICATION OF SUBTOPICS ACCORDING TO MAIN TOPICS FOR PAPER 2 

 

BUSINESS VENTURES BUSINESS ROLES 

Forms of ownership Social responsibility  

Business opportunity and related factors Creative thinking and problem solving 

Presentation of business information Relationships and team performance 

Business plan  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 
 
 
 
 
 



B
u
s
in

e
ss

 S
tu

d
ie

s 
G

ra
d
e
 1

0
 P

a
p
e
r 

2
  

  
  
 2

0
 

D
B

E
 2

0
2
3
/4

 
E

x
a
m

in
a
ti
o
n
 G

u
id

e
lin

e
s
 

C
o

p
yr

ig
h
t 
re

s
e
rv

e
d
  

  
  
  
  

  
  
  
  
  
  
  
  
  
  
  
  
  

  
  
  

  
  
  
  
  

  
  
  

  
  
  
  

  
  
  
  
  
  
  
  
  
  
  
  
  
  

  
  
  

  
  
  

  
  
  

  
 

 
 

3.
 

E
L

A
B

O
R

A
T

IO
N

 O
F

 T
H

E
 C

O
N

T
E

N
T

 F
O

R
 G

R
A

D
E

 1
0 

(C
A

P
S

) 
1.

  
B

U
S

IN
E

S
S

 
V

E
N

T
U

R
E

S
 

 

1.
1 

F
o

rm
s 

o
f 

o
w

n
er

sh
ip

 
      

1.
1 

D
ef

in
iti

on
, c

ha
ra

ct
er

is
tic

s,
 a

dv
an

ta
ge

s,
 d

is
ad

va
nt

ag
es

 a
nd

 
di

ffe
re

nc
es

 (c
om

pa
ris

on
) 

be
tw

ee
n 

th
e 

fo
llo

w
in

g 
fo

rm
s 

of
 

ow
ne

rs
hi

p:
 

●
 

S
ol

e 
P

ro
pr

ie
to

r  

●
 

P
ar

tn
er

sh
ip

 

●
 

N
on

-P
ro

fit
 C

om
pa

ny
  

●
 

P
ro

fit
 C

om
pa

ni
es

: 

−
 

P
riv

at
e 

C
om

pa
ny

  

−
 

P
er

so
na

l L
ia

bi
lit

y 
C

om
pa

ny
  

−
 

P
ub

lic
 C

om
pa

ny
  

−
 

S
ta

te
-o

w
ne

d 
C

om
pa

ny
  

●
 

C
o-

op
er

at
iv

es
 a

s 
fo

rm
s 

of
 o

w
ne

rs
hi

p 
  

1.
1 

L
ea

rn
er

s 
sh

o
ul

d 
b

e 
ab

le
 t

o
: 

 
●

 
O

ut
lin

e/
E

xp
la

in
 th

e 
di

ffe
re

nc
es

 b
et

w
ee

n 
pr

of
it 

an
d 

no
n-

pr
of

it 
or

ga
ni

sa
tio

ns
/c

om
pa

ni
es

. 
●

 
O

ut
lin

e 
th

e 
fo

rm
s 

of
 o

w
ne

rs
hi

p 
an

d 
cl

as
si

fy
 th

em
 in

to
 

pr
of

it 
an

d 
no

n-
pr

of
it 

or
ga

ni
sa

tio
n.

  
●

 
D

ef
in

e 
th

e 
m

ea
ni

ng
 o

f d
iff

er
en

t f
or

m
s 

of
 o

w
ne

rs
hi

p.
 

●
 

O
ut

lin
e/

E
xp

la
in

/D
es

cr
ib

e/
D

is
cu

ss
 th

e 
ch

ar
ac

te
ris

tic
s/

 
ad

va
nt

ag
es

/d
is

ad
va

nt
ag

es
 o

f e
ac

h 
fo

rm
 o

f o
w

ne
rs

hi
p.

  
●

 
D

is
tin

gu
is

h/
D

iff
er

en
tia

te
 b

et
w

ee
n 

/d
iff

er
en

t f
or

m
s 

of
 

ow
ne

rs
hi

p.
 

●
 

Id
en

tif
y 

fo
rm

s 
of

 o
w

ne
rs

hi
p 

fr
om

 g
iv

en
 c

as
e 

st
ud

ie
s/

sc
en

ar
io

s/
ca

rt
oo

ns
/p

ic
tu

re
s 

●
 

N
am

e 
th

e 
di

ffe
re

nt
 ty

pe
s 

of
 c

o-
op

er
at

iv
es

  
●

 
O

ut
lin

e/
E

xp
la

in
/D

es
cr

ib
e/

 D
is

cu
ss

 th
e 

ad
va

nt
ag

es
 a

nd
 

di
sa

dv
an

ta
ge

s 
of

 c
o-

op
er

at
iv

es
 

●
 

S
el

ec
t a

 b
es

t f
or

m
 o

f o
w

ne
rs

hi
p 

an
d 

ju
st

ify
 th

e 
re

as
on

s 
fo

r 
se

le
ct

io
n.

  
K

no
w

le
d

g
e 

o
f 

th
is

 t
o

pi
c 

sh
o

u
ld

 e
n

ab
le

 a
 le

ar
n

er
 t

o:
 

A
ns

w
er

 in
 s

ho
rt

 p
ar

ag
ra

ph
s/

lo
ng

er
 a

nd
 e

ss
ay

 ty
pe

 q
ue

st
io

ns
. 

Ty
pe

s 
o

f 
q

ue
st

io
n

s:
 

Q
ue

st
io

ns
 b

as
ed

 o
n 

ca
se

 s
tu

di
es

/ s
ce

na
rio

s 
sh

ou
ld

 in
cl

ud
e 

di
re

ct
/in

di
re

ct
 s

ho
rt

 a
nd

 e
ss

ay
 q

ue
st

io
ns

, c
ov

er
in

g 
al

l t
hr

ee
 

co
gn

iti
ve

 le
ve

ls
. 

A
dd

it
io

na
l r

es
o

u
rc

es
: 

Te
ac

he
rs

 a
nd

 le
ar

ne
rs

 m
us

t u
se

 r
ec

en
t b

us
in

es
s 

ne
w

s 
fro

m
 th

e 
m

ed
ia

 (n
ew

sp
ap

er
s,

 ra
di

o,
 te

le
vi

si
on

 a
nd

 m
ag

az
in

es
) t

o:
 

- 
an

al
ys

e 
di

ffe
re

nt
 fo

rm
s 

of
 o

w
ne

rs
hi

p 
- 

m
ak

e 
no

te
s 

fro
m

 d
iff

er
en

t r
es

ou
rc

es
 a

nd
 te

xt
bo

ok
s.

 

2 

           

1.
  

1.
2 

1.
2 

1.
2 

L
ea

rn
er

s 
sh

o
ul

d 
b

e 
ab

le
 t

o
: 

 
3 



B
u
s
in

e
ss

 S
tu

d
ie

s 
G

ra
d
e
 1

0
 P

a
p
e
r 

2
  

  
  
 2

1
 

D
B

E
 2

0
2
3
/4

 
E

x
a
m

in
a
ti
o
n
 G

u
id

e
lin

e
s
 

C
o

p
yr

ig
h
t 
re

s
e
rv

e
d
  

  
  
  
  

  
  
  
  
  
  
  
  
  
  
  
  
  

  
  
  

  
  
  
  
  

  
  
  

  
  
  
  

  
  
  
  
  
  
  
  
  
  
  
  
  
  

  
  
  

  
  
  

  
  
  

  
 

B
U

S
IN

E
S

S
 

V
E

N
T

U
R

E
S

 
     

B
U

S
IN

E
S

S
 

O
P

P
O

R
T

U
N

I-
T

IE
S

 
A

N
D

 R
E

L
A

T
E

D
 

F
A

C
TO

R
S

  
           

●
 

M
ea

ni
ng

 o
f a

 b
us

in
es

s 
op

po
rtu

ni
ty

 a
nd

 g
iv

e 
pr

ac
tic

al
 

ex
am

pl
es

. 
●

 
Im

po
rt

an
ce

 o
f a

ss
es

si
ng

 n
ee

ds
 a

nd
 d

es
ire

s 
in

 id
en

tif
yi

ng
 

a 
bu

si
ne

ss
 o

pp
or

tu
ni

ty
 

- 
R

es
ea

rc
h 

in
st

ru
m

en
ts

 a
nd

 d
at

a 
co

lle
ct

io
n 

(e
.g

. 
qu

es
tio

nn
ai

re
s,

 in
te

rv
ie

w
 s

tr
uc

tu
re

s)
, 

- 
P

ro
to

co
l o

f c
on

du
ct

in
g 

re
se

ar
ch

 (
co

ns
en

t, 
pr

io
r 

or
ga

ni
sa

tio
na

l a
pp

oi
nt

m
en

ts
, i

nt
ro

du
ct

io
n 

of
 b

as
ic

 e
th

ic
s 

in
 r

es
ea

rc
h 

an
d 

in
 b

us
in

es
s 

op
po

rt
un

iti
es

) 
- 

C
on

du
ct

 a
 m

ar
ke

t r
es

ea
rc

h 
an

d 
id

en
tif

y 
a 

bu
si

ne
ss

 
op

po
rt

un
ity

 

●
 D

iff
er

en
ce

 b
et

w
ee

n 
in

te
rn

al
 &

 e
xt

er
na

l m
ar

ke
t r

es
ea

rc
h 

●
 D

ef
in

iti
on

 o
f b

us
in

es
s 

op
po

rt
un

iti
es

 (
ba

se
d 

on
 r

es
ea

rc
he

d 

ne
ed

s 
an

d 
de

si
re

s)
 a

nd
 s

tr
en

gt
hs

, w
ea

kn
es

se
s,

 

op
po

rt
un

iti
es

 a
nd

 th
re

at
s 

(S
W

O
T

) 

●
 S

W
O

T 
an

al
ys

is
 to

 d
et

er
m

in
e 

a 
vi

ab
le

 b
us

in
es

s 
ve

nt
ur

e.
 

●
 Id

en
tif

y 
a 

bu
si

ne
ss

 o
pp

or
tu

ni
ty

 b
as

ed
 o

n 
th

e 
fin

di
ng

s 
fro

m
 

co
m

pi
lin

g 
a 

S
W

O
T

 a
na

ly
si

s 

●
 A

pp
ly

 a
 S

W
O

T
 a

na
ly

si
s 

fro
m

 g
iv

en
 s

ce
na

rio
s/

ca
se

 s
tu

di
es

 

●
 

E
la

bo
ra

te
 o

n 
th

e 
m

ea
ni

ng
 o

f a
 b

us
in

es
s 

op
po

rt
un

ity
 

an
d 

gi
ve

 p
ra

ct
ic

al
 e

xa
m

pl
es

. 
●

 
E

xp
la

in
 th

e 
im

po
rt

an
ce

 o
f a

ss
es

si
ng

 n
ee

ds
 a

nd
 d

es
ire

s 
in

 id
en

tif
yi

ng
 a

 b
us

in
es

s 
op

po
rt

un
ity

. 
●

 
D

es
ig

n 
a 

re
se

ar
ch

 in
st

ru
m

en
t t

o 
as

se
ss

 n
ee

ds
 &

 
de

si
re

s 
e.

g.
 q

ue
st

io
nn

ai
re

s,
 in

te
rv

ie
w

 
st

ru
ct

ur
e/

sc
he

du
le

.  
●

 
O

ut
lin

e/
E

xp
la

in
/D

es
cr

ib
e 

pr
ot

oc
ol

 fo
r 

co
nd

uc
tin

g 
re

se
ar

ch
. 

●
 

C
on

du
ct

 a
 m

ar
ke

t r
es

ea
rc

h 
an

d 
id

en
tif

y 
a 

bu
si

ne
ss

 
op

po
rtu

ni
ty

. 
●

 
O

ut
lin

e/
E

xp
la

in
 th

e 
di

ffe
re

nc
e 

be
tw

ee
n 

in
te

rn
al

 &
 

ex
te

rn
al

 m
ar

ke
t r

es
ea

rc
h.

 
●

 
C

om
pi

le
 a

 S
W

O
T

 a
na

ly
si

s 
to

 d
et

er
m

in
e 

a 
vi

ab
le

 
bu

si
ne

ss
 v

en
tu

re
. 

●
 

Id
en

tif
y 

a 
bu

si
ne

ss
 o

pp
or

tu
ni

ty
 b

as
ed

 o
n 

th
e 

fin
di

ng
s 

fr
om

 c
om

pi
lin

g 
a 

S
W

O
T

 a
na

ly
si

s 
●

 
A

pp
ly

 a
 S

W
O

T
 a

na
ly

si
s 

fro
m

 g
iv

en
 s

ce
na

rio
s/

ca
se

 
st

ud
ie

s.
 

 

K
n

o
w

le
d

g
e 

of
 t

h
is

 to
p

ic
 s

ho
u

ld
 e

n
ab

le
 a

 le
ar

ne
r 

to
: 

A
ns

w
er

 in
 s

ho
rt

 p
ar

ag
ra

ph
s/

lo
ng

er
 a

nd
 e

ss
ay

 ty
pe

 q
ue

st
io

ns
. 

 T
yp

es
 o

f 
q

u
es

tio
n

s:
 

Q
ue

st
io

ns
 b

as
ed

 o
n 

ca
se

 s
tu

di
es

/ s
ce

na
rio

s 
sh

ou
ld

 in
cl

ud
e 

di
re

ct
/in

di
re

ct
 s

ho
rt

 a
nd

 e
ss

ay
 q

ue
st

io
ns

, c
ov

er
in

g 
al

l t
hr

ee
 

co
gn

iti
ve

 le
ve

ls
. 

 A
d

d
it

io
n

al
 r

es
o

u
rc

es
: 

T
ea

ch
er

s 
an

d 
le

ar
ne

rs
 m

us
t u

se
 r

ec
en

t b
us

in
es

s 
ne

w
s 

fr
om

 
th

e 
m

ed
ia

 (
ne

w
sp

ap
er

s,
 r

ad
io

, t
el

ev
is

io
n 

an
d 

m
ag

az
in

es
) 

to
: 

- 
id

en
tif

y 
bu

si
ne

ss
 o

pp
or

tu
ni

tie
s 

an
d 

co
m

pi
le

 a
 S

W
O

T
 

an
al

ys
is

. 
- 

m
ak

e 
no

te
s 

fro
m

 d
iff

er
en

t r
es

ou
rc

es
 a

nd
 te

xt
bo

ok
s.

 
   



B
u
s
in

e
ss

 S
tu

d
ie

s 
G

ra
d
e
 1

0
 P

a
p
e
r 

2
  

  
  
 2

2
 

D
B

E
 2

0
2
3
/4

 
E

x
a
m

in
a
ti
o
n
 G

u
id

e
lin

e
s
 

C
o

p
yr

ig
h
t 
re

s
e
rv

e
d
  

  
  
  
  

  
  
  
  
  
  
  
  
  
  
  
  
  

  
  
  

  
  
  
  
  

  
  
  

  
  
  
  

  
  
  
  
  
  
  
  
  
  
  
  
  
  

  
  
  

  
  
  

  
  
  

  
 

1.
 

B
U

S
IN

E
S

S
 

V
E

N
T

U
R

E
S

 
    

1.
3 

P
R

E
S

E
N

T
A

T
IO

N
 

O
F

 B
U

S
IN

E
S

S
 

IN
F

O
R

M
A

T
IO

N
 

    

1.
3 
●

 A
cc

ur
at

e 
an

d 
co

nc
is

e 
ve

rb
al

  a
nd

 n
on

-v
er

ba
l p

re
se

nt
at

io
n 

●
 P

re
se

nt
at

io
n 

of
 b

us
in

es
s 

re
po

rt
s 

●
 V

er
ba

l p
re

se
nt

at
io

ns
:  

 

- 
Fa

ct
or

s 
th

at
 m

us
t b

e 
co

ns
id

er
ed

 w
he

n 
pr

ep
ar

in
g 

fo
r 

a 

ve
rb

al
 p

re
se

nt
at

io
n.

 

●
 

A
dv

ic
e 

bu
si

ne
ss

es
 o

n 
ho

w
 to

 p
re

pa
re

 fo
r s

up
po

rt
 

m
at

er
ia

ls
 fo

r 
a 

pr
es

en
ta

tio
n.

 

- 
D

ef
in

iti
on

 o
f t

he
 d

iff
er

en
t v

is
ua

l a
id

s 

- 
E

xp
la

in
 th

e 
pu

rp
os

e 
of

 v
is

ua
l a

id
s.

 

●
 

D
es

ig
n 

an
d 

la
yo

ut
 o

f a
 p

re
se

nt
at

io
n 

us
in

g 
di

ffe
re

nt
 v

is
ua

l 
ai

ds
 

1.
3 

L
ea

rn
er

s 
sh

o
u

ld
 b

e 
ab

le
 t

o
: 

●
 

O
ut

lin
e/

E
xp

la
in

/D
is

cu
ss

 th
e 

im
po

rta
nc

e 
of

 b
us

in
es

s 

re
po

rt
s.

 

●
 

O
ut

lin
e/

E
xp

la
in

 g
ui

de
lin

es
 o

n 
w

rit
in

g 
an

 e
ffe

ct
iv

e 

bu
si

ne
ss

 r
ep

or
t. 

●
 

O
ut

lin
e/

E
xp

la
in

/D
is

cu
ss

 th
e 

im
po

rta
nc

e,
 a

dv
an

ta
ge

s 
an

d 

di
sa

dv
an

ta
ge

s 
of

 g
ra

ph
s/

di
ag

ra
m

s,
 s

ym
bo

ls
/ p

ic
tu

re
s.

 

●
 

O
ut

lin
e/

E
xp

la
in

/D
is

cu
ss

 fa
ct

or
s 

th
at

 m
us

t b
e 

co
ns

id
er

ed
 

w
he

n 
pr

ep
ar

in
g 

fo
r 

a 
ve

rb
al

 p
re

se
nt

at
io

n.
 

●
 

E
xp

la
in

/D
is

cu
ss

/D
es

cr
ib

e 
of

 th
e 

di
ffe

re
nt

 v
is

ua
l a

id
s 

o
 

P
ow

er
P

oi
nt

/D
at

a 
pr

oj
ec

to
r/

S
lid

es
 

o
 

H
an

d
-o

ut
s/

fly
er

s/
br

oc
hu

re
s 

o
 

F
lip

 c
ha

rt
s 

o
 

In
te

ra
ct

iv
e 

w
hi

te
bo

ar
d/

S
m

ar
t b

oa
rd

s 

o
 

P
os

te
rs

/s
ig

ns
/b

an
ne

rs
/p

or
ta

bl
e 

ad
ve

rt
is

in
g 

st
an

ds
/fl

ag
s 

●
 

E
xp

la
in

 th
e 

pu
rp

os
e 

of
 v

is
ua

l a
id

s.
 

●
 

Id
en

tif
y 

vi
su

al
 a

id
s 

fro
m

 g
iv

en
 s

ce
na

rio
s/

ca
se

 

st
ud

ie
s/

pi
ct

ur
es

/c
ar

to
on

s.
 S

up
po

rt
 y

ou
r 

an
sw

er
 b

y 

qu
ot

in
g 

fr
om

 g
iv

en
 s

ce
na

rio
s/

ca
se

 

st
ud

ie
s/

pi
ct

ur
es

/c
ar

to
on

s.
 

●
 

O
ut

lin
e/

E
xp

la
in

/D
is

cu
ss

 fa
ct

or
s 

th
at

 m
us

t b
e 

co
ns

id
er

ed
 

w
he

n 
de

si
gn

in
g 

a 
pr

es
en

ta
tio

n 

 K
n

o
w

le
d

g
e 

of
 t

h
is

 to
p

ic
 s

ho
u

ld
 e

n
ab

le
 a

 le
ar

ne
r 

to
: 

A
ns

w
er

 in
 s

ho
rt

 p
ar

ag
ra

ph
s/

lo
ng

er
 a

nd
 e

ss
ay

 ty
pe

 q
ue

st
io

ns
. 

T
yp

es
 o

f 
q

u
es

tio
n

s:
 

Q
ue

st
io

ns
 b

as
ed

 o
n 

ca
se

 s
tu

di
es

/ s
ce

na
rio

s 
sh

ou
ld

 in
cl

ud
e 

di
re

ct
/in

di
re

ct
 s

ho
rt

 a
nd

 e
ss

ay
 q

ue
st

io
ns

, c
ov

er
in

g 
al

l t
hr

ee
 

co
gn

iti
ve

 le
ve

ls
. 

3 



B
u
s
in

e
ss

 S
tu

d
ie

s 
G

ra
d
e
 1

0
 P

a
p
e
r 

2
  

  
  
 2

3
 

D
B

E
 2

0
2
3
/4

 
E

x
a
m

in
a
ti
o
n
 G

u
id

e
lin

e
s
 

C
o

p
yr

ig
h
t 
re

s
e
rv

e
d
  

  
  
  
  

  
  
  
  
  
  
  
  
  
  
  
  
  

  
  
  

  
  
  
  
  

  
  
  

  
  
  
  

  
  
  
  
  
  
  
  
  
  
  
  
  
  

  
  
  

  
  
  

  
  
  

  
 

 A
d

d
it

io
n

al
 r

es
o

u
rc

es
: 

G
ra

de
 1

0 
B

us
 S

tu
di

es
 N

ot
es

; D
B

E
 E

xe
m

pl
ar

 Q
ue

st
io

n 
P

ap
er

 
1 

&
 2

, P
as

t q
ue

st
io

n 
pa

pe
rs

 e
tc

. 
    

1 B
U

S
IN

E
S

S
 

V
E

N
T

U
R

E
S

 
                           

1.
4 

B
u

si
n

es
s 

P
la

n
  

1.
4 

 
●

 I
m

po
rt

an
ce

 o
f a

 b
us

in
es

s 
pl

an
. 

●
 C

ha
lle

ng
es

 o
f t

he
 m

ac
ro

 e
nv

iro
nm

en
t u

si
ng

 P
E

S
T

LE
 

an
al

ys
is

 

●
 C

om
po

ne
nt

s 
of

 a
 b

us
in

es
s 

pl
an

 

●
 E

xe
cu

tiv
e 

su
m

m
ar

y 

●
 D

es
cr

ip
tio

n 
of

 th
e 

bu
si

ne
ss

: 

- 
Th

e 
lo

ng
-te

rm
 o

bj
ec

tiv
e,

 m
is

si
on

 a
nd

 v
is

io
n 

of
 th

e 

en
vi

sa
ge

d 

bu
si

ne
ss

 

- 
Th

e 
pr

od
uc

t/s
er

vi
ce

 

- 
Th

e 
st

ru
ct

ur
e 

of
 th

e 
bu

si
ne

ss
 (o

w
ne

rs
hi

p)
/R

el
at

io
ns

hi
p 

be
tw

ee
n 

th
e 

st
ru

ct
ur

e 
of

 th
e 

bu
si

ne
ss

 a
nd

 fo
rm

s 
of

 

ow
ne

rs
hi

p 

- 
D

iff
er

en
t t

yp
es

 o
f l

eg
al

 r
eq

ui
re

m
en

ts
 o

f a
 b

us
in

es
s 

●
 

C
om

pi
le

 a
 S

W
O

T
 a

na
ly

si
s 

fo
r t

he
 e

nv
is

ag
ed

 b
us

in
es

s 

●
 

M
ar

ke
tin

g 
pl

an
: 

- 
M

ar
ke

t r
es

ea
rc

h 

- 
M

ar
ke

tin
g 

m
ix

, t
he

 7
 P

s:
 p

ric
e,

 p
ro

du
ct

, p
ro

m
ot

io
n,

 p
la

ce
, 

pe
op

le
, p

hy
si

ca
l e

nv
iro

nm
en

t a
nd

 p
ro

ce
ss

 

●
 

C
om

pe
tit

io
n 

●
 

Fi
na

nc
ia

l p
la

n 
(in

cl
ud

in
g 

pr
oj

ec
te

d 
in

co
m

e 
st

at
em

en
t a

nd
 

ba
la

nc
e 

sh
ee

t)
  

1.
4 

L
ea

rn
er

s 
sh

o
u

ld
 b

e 
ab

le
 t

o
: 

●
 

E
xp

la
in

 th
e 

im
po

rt
an

ce
 o

f a
 b

us
in

es
s 

pl
an

. 

●
 

E
xp

la
in

 th
e 

ch
al

le
ng

es
 o

f t
he

 m
ac

ro
 e

nv
iro

nm
en

t o
n 

a 

bu
si

ne
ss

 u
si

ng
 P

E
S

T
LE

 a
na

ly
si

s.
 

●
 

N
am

e/
S

ta
te

 th
e 

co
m

po
ne

nt
s 

of
 a

 b
us

in
es

s 
pl

an
. 

●
 

E
xp

la
in

 th
e 

pu
rp

os
e 

of
 th

e 
ex

ec
ut

iv
e 

su
m

m
ar

y.
 

●
 

N
am

e/
S

ta
te

 a
sp

ec
ts

 th
at

 m
us

t b
e 

in
cl

ud
ed

 in
 th

e 

ex
ec

ut
iv

e 
su

m
m

ar
y.

 

●
 

F
or

m
ul

at
e 

th
e 

vi
si

on
/m

is
si

on
 s

ta
te

m
en

ts
 a

nd
 o

bj
ec

tiv
es

 

of
 th

e 
en

vi
sa

ge
d 

bu
si

ne
ss

. 

●
 

E
xp

la
in

 th
e 

re
la

tio
ns

hi
p 

be
tw

ee
n 

th
e 

st
ru

ct
ur

e 
of

 th
e 

bu
si

ne
ss

 a
nd

 fo
rm

s 
of

 o
w

ne
rs

hi
p.

 

●
 

N
am

e/
S

ta
te

 d
iff

er
en

t t
yp

es
 o

f l
eg

al
 r

eq
ui

re
m

en
ts

 o
f a

 

bu
si

ne
ss

. 

●
 

C
om

pi
le

 a
 S

W
O

T
 a

na
ly

si
s 

fo
r t

he
 e

nv
is

ag
ed

 b
us

in
es

s.
 

●
 

O
ut

lin
e/

E
xp

la
in

/D
es

cr
ib

e/
D

is
cu

ss
 th

e 
im

po
rta

nc
e 

of
 a

 

m
ar

ke
tin

g 
pl

an
 a

nd
 m

ar
ke

t r
es

ea
rc

h.
  

●
 

E
xp

la
in

 th
e 

m
ea

ni
ng

 o
f a

 m
ar

ke
tin

g 
m

ix
 w

ith
 s

pe
ci

fic
 

re
fe

re
nc

e 
to

 th
e 

7p
’s

. 

3 



B
u
s
in

e
ss

 S
tu

d
ie

s 
G

ra
d
e
 1

0
 P

a
p
e
r 

2
  

  
  
 2

4
 

D
B

E
 2

0
2
3
/4

 
E

x
a
m

in
a
ti
o
n
 G

u
id

e
lin

e
s
 

C
o

p
yr

ig
h
t 
re

s
e
rv

e
d
  

  
  
  
  

  
  
  
  
  
  
  
  
  
  
  
  
  

  
  
  

  
  
  
  
  

  
  
  

  
  
  
  

  
  
  
  
  
  
  
  
  
  
  
  
  
  

  
  
  

  
  
  

  
  
  

  
 

        

●
 

Id
en

tif
y 

th
e 

7p
’s

 fr
om

 g
iv

en
 c

as
e 

st
ud

ie
s/

sc
en

ar
io

s/
st

at
em

en
ts

/c
ar

to
on

. 

●
 

Id
en

tif
y 

co
m

pe
tit

or
s 

fr
om

 d
oi

ng
 a

 m
ar

ke
t r

es
ea

rc
h 

an
d 

ex
pl

ai
n 

th
e 

st
ra

te
gi

es
 th

at
 y

ou
 w

ill
 u

se
 to

 o
ve

rc
om

e 

co
m

pe
tit

io
n 

in
 th

e 
m

ar
ke

t. 

●
 

F
or

m
ul

at
e 

a 
fin

an
ci

al
 p

la
n 

fo
r 

th
e 

en
vi

sa
ge

d 
bu

si
ne

ss
 

(in
cl

ud
in

g 
pr

oj
ec

te
d 

in
co

m
e 

st
at

em
en

t a
nd

 b
al

an
ce

 

sh
ee

t) 

K
n

o
w

le
d

g
e 

of
 t

h
is

 to
p

ic
 s

ho
u

ld
 e

n
ab

le
 a

 le
ar

ne
r 

to
: 

A
ns

w
er

 in
 s

ho
rt

 p
ar

ag
ra

ph
s/

lo
ng

er
 a

nd
 e

ss
ay

 ty
pe

 q
ue

st
io

ns
. 

 T
yp

es
 o

f 
q

u
es

tio
n

s:
 

Q
ue

st
io

ns
 b

as
ed

 o
n 

ca
se

 s
tu

di
es

/ s
ce

na
rio

s 
sh

ou
ld

 in
cl

ud
e 

di
re

ct
/in

di
re

ct
 s

ho
rt

 a
nd

 e
ss

ay
 q

ue
st

io
ns

, c
ov

er
in

g 
al

l t
hr

ee
 

co
gn

iti
ve

 le
ve

ls
. 

A
d

d
it

io
n

al
 r

es
o

u
rc

es
: 

T
ea

ch
er

s 
an

d 
le

ar
ne

rs
 m

us
t u

se
 r

ec
en

t b
us

in
es

s 
ne

w
s 

fr
om

 
th

e 
m

ed
ia

 (
ne

w
sp

ap
er

s,
 r

ad
io

, t
el

ev
is

io
n 

an
d 

m
ag

az
in

es
) 

 
2 B

U
S

IN
E

S
S

 
R

O
L

E
S

 
             

2.
1 

 
S

O
C

IA
L

 
R

E
S

P
O

N
S

IB
IL

IT
Y

  

2.
1  

  
W

ay
s 

in
 w

hi
ch

 a
 b

us
in

es
s 

ca
n 

co
nt

rib
ut

e 
re

sp
on

si
bl

y 
to

w
ar

ds
 

its
 im

m
ed

ia
te

 c
om

m
un

ity
  

●
 

W
ha

t i
s 

so
ci

al
 re

sp
on

si
bi

lit
y?

  
●

 
D

ef
in

iti
on

 o
f C

or
po

ra
te

 S
oc

ia
l R

es
po

ns
ib

ili
ty

  
●

 
In

iti
at

iv
es

 ta
ke

n 
by

 b
us

in
es

se
s 

in
 a

dd
re

ss
in

g 
th

e 
so

ci
o-

ec
on

om
ic

 is
su

es
 d

is
cu

ss
ed

; r
ef

er
 to

 c
ur

re
nt

 is
su

es
 

  

2.
1 

L
ea

rn
er

s 
sh

o
u

ld
 b

e 
ab

le
 t

o
: 

●
 

D
ef

in
e 

th
e 

te
rm

 “s
oc

ia
l r

es
po

ns
ib

ili
ty

” 
an

d 
gi

ve
 p

ra
ct

ic
al

 

ex
am

pl
es

. 

●
 

D
ef

in
e/

E
la

bo
ra

te
 o

n 
th

e 
m

ea
ni

ng
 o

f C
or

po
ra

te
 S

oc
ia

l 

R
es

po
ns

ib
ili

ty
 

●
 

R
ec

om
m

en
d/

S
ug

ge
st

 in
iti

at
iv

es
 b

us
in

es
se

s 
ca

n 
ta

ke
 to

 

ad
dr

es
s 

so
ci

o-
ec

on
om

ic
 is

su
es

. 

●
 

In
te

rv
ie

w
 lo

ca
l b

us
in

es
se

s 
on

 th
e 

in
iti

at
iv

es
 ta

ke
n 

to
 

ad
dr

es
s 

so
ci

o-
ec

on
om

ic
 is

su
es

.  

●
 

E
va

lu
at

e 
th

e 
ex

te
nt

 to
 w

hi
ch

 th
es

e 
in

iti
at

iv
es

 h
av

e 

ad
dr

es
se

d 
th

e 
so

ci
o-

ec
on

om
ic

 is
su

es
. 

2 



B
u
s
in

e
ss

 S
tu

d
ie

s 
G

ra
d
e
 1

0
 P

a
p
e
r 

2
  

  
  
 2

5
 

D
B

E
 2

0
2
3
/4

 
E

x
a
m

in
a
ti
o
n
 G

u
id

e
lin

e
s
 

C
o

p
yr

ig
h
t 
re

s
e
rv

e
d
  

  
  
  
  

  
  
  
  
  
  
  
  
  
  
  
  
  

  
  
  

  
  
  
  
  

  
  
  

  
  
  
  

  
  
  
  
  
  
  
  
  
  
  
  
  
  

  
  
  

  
  
  

  
  
  

  
 

          

 

N
O

T
E

: 
D

o
 n

o
t 

st
u

d
y 

th
e 

im
p

ac
t o

f 
C

S
I/C

S
R

 o
n

 
b

u
si

ne
ss

es
 a

nd
 c

o
m

m
u

n
it

ie
s.

 

K
n

o
w

le
d

g
e 

of
 t

h
is

 to
p

ic
 s

ho
u

ld
 e

n
ab

le
 a

 le
ar

ne
r 

to
: 

A
ns

w
er

 in
 s

ho
rt

 p
ar

ag
ra

ph
s/

lo
ng

er
 a

nd
 e

ss
ay

 ty
pe

 q
ue

st
io

ns
. 

 T
yp

es
 o

f 
q

u
es

tio
n

s:
 

Q
ue

st
io

ns
 b

as
ed

 o
n 

ca
se

 s
tu

di
es

/ s
ce

na
rio

s 
sh

ou
ld

 in
cl

ud
e 

di
re

ct
/in

di
re

ct
 s

ho
rt

 a
nd

 e
ss

ay
 q

ue
st

io
ns

, c
ov

er
in

g 
al

l t
hr

ee
 

co
gn

iti
ve

 le
ve

ls
. 

 A
d

d
it

io
n

al
 r

es
o

u
rc

es
: 

T
ea

ch
er

s 
an

d 
le

ar
ne

rs
 m

us
t u

se
 r

ec
en

t b
us

in
es

s 
ne

w
s 

fr
om

 
th

e 
m

ed
ia

 (
ne

w
sp

ap
er

s,
 ra

di
o,

 te
le

vi
si

on
 a

nd
 m

ag
az

in
es

) 
to

: 
−

 
U

nd
er

st
an

d 
re

as
on

s 
w

hy
 b

us
in

es
se

s 
ne

ed
 to

 a
dd

re
ss

 
so

m
e 

so
ci

o-
ec

on
om

ic
 is

su
es

 in
 th

e 
co

m
m

un
iti

es
 th

ey
 

op
er

at
e.

 m
ak

e 
no

te
s 

fr
om

 d
iff

er
en

t r
es

ou
rc

es
 a

nd
 

te
xt

bo
ok

s  
 

            

2.
   

B
U

S
IN

E
S

S
 

R
O

LE
S

 
 

2.
2 

C
R

E
A

T
IV

E
 

TH
IN

K
IN

G
 &

 
P

R
O

B
L

E
M

 
S

O
L

V
IN

G
  

2.
2 
●

  
M

ea
ni

ng
 o

f c
re

at
iv

e 
th

in
ki

ng
 

●
  

A
dv

an
ta

ge
s/

be
ne

fit
s 

of
 c

re
at

iv
e 

th
in

ki
ng

 in
 th

e 

w
or

kp
la

ce
. 

●
  

U
se

 c
re

at
iv

e 
th

in
ki

ng
 to

 g
en

er
at

e 
en

tre
pr

en
eu

ria
l 

op
po

rt
un

iti
es

 

●
  

B
us

in
es

se
s 

ca
n 

us
e 

cr
ea

tiv
e 

th
in

ki
ng

 to
 s

ol
ve

 b
us

in
es

s 

pr
ob

le
m

s 

2.
2 

L
ea

rn
er

s 
sh

o
u

ld
 b

e 
ab

le
 to

: 
●

 
E

la
bo

ra
te

 o
n 

th
e 

m
ea

ni
ng

 o
f c

re
at

iv
e 

th
in

ki
ng

. 
●

 
O

ut
lin

e/
E

xp
la

in
/D

es
cr

ib
e/

D
is

cu
ss

 th
e 

ad
va

nt
ag

es
/b

en
ef

its
 o

f c
re

at
iv

e 
th

in
ki

ng
 in

 th
e 

w
or

kp
la

ce
. 

●
 

E
xp

la
in

 h
ow

 b
us

in
es

se
s 

ca
n 

us
e 

cr
ea

tiv
e 

th
in

ki
ng

 to
 

ge
ne

ra
te

 e
nt

re
pr

en
eu

ria
l o

pp
or

tu
ni

tie
s,

 e
.g

. d
es

ig
ni

ng
 

en
vi

ro
nm

en
ts

 th
at

 s
tim

ul
at

e 
cr

ea
tiv

e 
th

in
ki

ng
. 

●
 

D
ef

in
e/

E
la

bo
ra

te
 o

n 
th

e 
m

ea
ni

ng
 o

f p
ro

bl
em

 s
ol

vi
ng

. 

3 



B
u
s
in

e
ss

 S
tu

d
ie

s 
G

ra
d
e
 1

0
 P

a
p
e
r 

2
  

  
  
 2

6
 

D
B

E
 2

0
2
3
/4

 
E

x
a
m

in
a
ti
o
n
 G

u
id

e
lin

e
s
 

C
o

p
yr

ig
h
t 
re

s
e
rv

e
d
  

  
  
  
  

  
  
  
  
  
  
  
  
  
  
  
  
  

  
  
  

  
  
  
  
  

  
  
  

  
  
  
  

  
  
  
  
  
  
  
  
  
  
  
  
  
  

  
  
  

  
  
  

  
  
  

  
 

●
  

M
ea

ni
ng

 o
f p

ro
bl

em
 s

ol
vi

ng
 

●
 

D
iff

er
en

ce
s 

be
tw

ee
n 

de
ci

si
on

 m
ak

in
g 

an
d 

pr
ob

le
m

 
so

lv
in

g 
●

  
P

ro
bl

em
 s

ol
vi

ng
 c

yc
le

 

●
  

A
pp

ly
 th

e 
pr

ob
le

m
-s

ol
vi

ng
 te

ch
ni

qu
es

 to
 s

ol
ve

 b
us

in
es

s 

pr
ob

le
m

s:
 

●
  

E
xp

la
in

/D
is

cu
ss

 h
ow

 b
us

in
es

se
s 

ca
n 

us
e 

m
in

d 

m
ap

pi
ng

, b
ra

in
st

or
m

in
g 

to
 id

en
tif

y 
in

no
va

tiv
e 

an
d 

en
tr

ep
re

ne
ur

ia
l b

us
in

es
s 

op
po

rt
un

iti
es

 

●
 

R
ec

om
m

en
d/

S
ug

ge
st

 w
ay

s 
in

 w
hi

ch
 c

re
at

iv
e 

bu
si

ne
ss

 
op

po
rt

un
iti

es
 c

an
 r

ea
lis

tic
al

ly
 b

e 
im

pl
em

en
te

d 

●
 

O
ut

lin
e/

E
xp

la
in

/D
is

tin
gu

is
h 

th
e 

di
ffe

re
nc

es
 b

et
w

ee
n 

de
ci

si
on

 m
ak

in
g 

an
d 

pr
ob

le
m

 s
ol

vi
ng

. 
●

 
O

ut
lin

e/
E

xp
la

in
/D

is
cu

ss
/D

es
cr

ib
e 

th
e 

pr
ob

le
m

-s
ol

vi
ng

 
cy

cl
e.

 
●

 
N

am
e/

E
xp

la
in

/D
is

cu
ss

 p
ro

bl
em

-s
ol

vi
ng

 te
ch

ni
qu

es
 

o
 

Fo
rc

e-
F

ie
ld

 A
na

ly
si

s 
o

 
D

el
ph

i T
ec

hn
iq

ue
 

o
 

N
om

in
al

 G
ro

up
 

o
 

Te
ch

ni
qu

e 

o
 

B
ra

in
st

or
m

in
g 

●
 

E
xp

la
in

/D
es

cr
ib

e 
ho

w
 b

us
in

es
se

s 
ca

n 
ap

pl
y 

th
e 

pr
ob

le
m

-s
ol

vi
ng

 te
ch

ni
qu

es
 to

 s
ol

ve
 b

us
in

es
s 

pr
ob

le
m

s.
 

●
 

Id
en

tif
y 

pr
ob

le
m

 s
ol

vi
ng

 te
ch

ni
qu

es
 fr

om
 g

iv
en

 
sc

en
ar

io
s/

ca
se

 s
tu

di
es

. 
●

 
R

ec
ap

 th
e 

m
ea

ni
ng

 o
f a

 b
us

in
es

s 
op

po
rtu

ni
ty

 
●

 
E

xp
la

in
/D

es
cr

ib
e 

ho
w

 b
us

in
es

se
s 

ca
n 

us
e 

m
in

d 
m

ap
pi

ng
, b

ra
in

st
or

m
in

g 
to

 id
en

tif
y 

in
no

va
tiv

e 
an

d 
en

tr
ep

re
ne

ur
ia

l b
us

in
es

s 
op

po
rt

un
iti

es
. 

●
 

R
ec

om
m

en
d/

S
ug

ge
st

 w
ay

s 
in

 w
hi

ch
 c

re
at

iv
e 

bu
si

ne
ss

 
op

po
rtu

ni
tie

s 
ca

n 
re

al
is

tic
al

ly
 b

e 
im

pl
em

en
te

d.
 

K
n

o
w

le
d

g
e 

of
 t

h
is

 t
o

p
ic

 s
h

ou
ld

 e
n

ab
le

 a
 le

ar
n

er
 t

o
  

an
sw

er
 in

 s
ho

rt
 p

ar
ag

ra
ph

s 
an

d/
or

 lo
ng

er
 a

nd
 e

ss
ay

 ty
pe

 
qu

es
tio

ns
. 

 T
yp

es
 o

f 
q

u
es

tio
n

s:
 

Q
ue

st
io

ns
 b

as
ed

 o
n 

ca
se

 s
tu

di
es

/s
ce

na
rio

s 
sh

ou
ld

 in
cl

ud
e 

di
re

ct
/in

di
re

ct
 s

ho
rt

 a
nd

 e
ss

ay
 q

ue
st

io
ns

, c
ov

er
in

g 
al

l t
hr

ee
 

co
gn

iti
ve

 le
ve

ls
. 

A
d

d
it

io
n

al
 r

es
o

u
rc

es
: 

T
ea

ch
er

s 
an

d
 le

ar
n

er
s 

m
u

st
 u

se
 c

ha
lle

ng
in

g 
ca

se
 s

tu
di

es
 

fr
om

 v
ar

io
us

 s
ou

rc
es

 w
he

re
 le

ar
ne

rs
 c

an
 a

pp
ly

 p
ro

bl
em

-
so

lv
in

g 
te

ch
ni

qu
es

 to
: 

- 
S

ol
ve

 c
om

pl
ex

 b
us

in
es

s 
pr

ob
le

m
s.

 L
ea

rn
er

s 
sh

ou
ld

 b
e 

en
co

ur
ag

ed
 to

 e
va

lu
at

e 
ea

ch
 p

ro
bl

em
-s

ol
vi

ng
 

te
ch

ni
qu

e.
 



B
u
s
in

e
ss

 S
tu

d
ie

s 
G

ra
d
e
 1

0
 P

a
p
e
r 

2
  

  
  
 2

7
 

D
B

E
 2

0
2
3
/4

 
E

x
a
m

in
a
ti
o
n
 G

u
id

e
lin

e
s
 

C
o

p
yr

ig
h
t 
re

s
e
rv

e
d
  

  
  
  
  

  
  
  
  
  
  
  
  
  
  
  
  
  

  
  
  

  
  
  
  
  

  
  
  

  
  
  
  

  
  
  
  
  
  
  
  
  
  
  
  
  
  

  
  
  

  
  
  

  
  
  

  
 

- 
M

ak
e 

no
te

s 
fro

m
 d

iff
er

en
t r

es
ou

rc
es

 a
nd

 te
xt

bo
ok

s.
 

2.
 

B
U

S
IN

E
S

S
 

R
O

LE
S

 
   

2.
3 

R
E

L
A

T
IO

N
-S

H
IP

S
 

A
N

D
 T

E
A

M
 

P
E

R
F

O
R

-M
A

N
C

E
  

2.
3 

W
ay

s 
in

 w
hi

ch
 p

eo
pl

e 
ne

ed
 to

 w
or

k 
to

ge
th

er
 to

 a
cc

om
pl

is
h 

bu
si

ne
ss

 o
bj

ec
tiv

es
; d

is
cu

ss
 fa

ct
or

s 
th

at
 c

an
 in

flu
en

ce
 th

es
e 

re
la

tio
ns

hi
ps

 (
e.

g.
 p

re
ju

di
ce

, b
el

ie
fs

, v
al

ue
s 

an
d 

di
ve

rs
ity

) 
●

 
F

ac
to

rs
 th

at
 c

an
 in

flu
en

ce
 th

es
e 

re
la

tio
ns

hi
ps

 (
e.

g.
 

pr
ej

ud
ic

e,
 b

el
ie

fs
, v

al
ue

s 
an

d 
di

ve
rs

ity
) 

●
 

U
nd

er
st

an
di

ng
 b

us
in

es
s 

ob
je

ct
iv

es
 (

e.
g.

 p
ro

fit
, 

pr
od

uc
tiv

ity
, 

se
rv

ic
e)

 
●

 
In

te
rp

er
so

na
l r

el
at

io
ns

hi
ps

 in
 th

e 
w

or
kp

la
ce

 (
e.

g.
 

di
ffe

re
nt

 
hi

er
ar

ch
ie

s,
 m

an
ag

em
en

t l
ev

el
s,

 th
e 

im
po

rt
an

ce
 o

f 
ea

ch
 in

di
vi

du
al

 in
 a

ch
ie

vi
ng

 b
us

in
es

s 
ob

je
ct

iv
es

) 
●

 
P

er
so

na
l b

el
ie

fs
 a

nd
 v

al
ue

s 
an

d 
ho

w
 th

ey
 in

flu
en

ce
 

bu
si

ne
ss

 r
el

at
io

ns
hi

ps
 (

e.
g.

 p
re

ju
di

ce
, d

is
cr

im
in

at
io

n,
 

eq
ui

ty
, d

iv
er

si
ty

) 
●

 
C

rit
er

ia
 fo

r 
su

cc
es

sf
ul

 a
nd

 c
ol

la
bo

ra
tiv

e 
te

am
 

pe
rf

or
m

an
ce

 in
 a

 b
us

in
es

s 
co

nt
ex

t 

●
 

W
or

ki
ng

 in
 a

 te
am

 to
 a

cc
om

pl
is

h 
bu

si
ne

ss
 o

bj
ec

tiv
es

 

2.
3 

L
ea

rn
er

s 
sh

o
u

ld
 b

e 
ab

le
 t

o
: 

●
 

D
ef

in
e,

 E
la

bo
ra

te
 o

n 
th

e 
m

ea
ni

ng
 o

f b
us

in
es

s 
ob

je
ct

iv
es

  
●

 
O

ut
lin

e/
E

xp
la

in
/D

is
cu

ss
 th

e 
be

ne
fit

s 
of

 te
am

-w
or

k.
 

●
 

R
ec

om
m

en
d/

S
ug

ge
st

 w
ay

s 
in

 w
hi

ch
 b

us
in

es
se

s 
ca

n 
cr

ea
te

 a
n 

en
vi

ro
nm

en
t t

ha
t e

na
bl

es
 te

am
s 

to
 w

or
k 

ef
fe

ct
iv

el
y.

 
●

 
E

la
bo

ra
te

 o
n 

th
e 

m
ea

ni
ng

 o
f i

nt
er

pe
rs

on
al

 r
el

at
io

ns
hi

ps
 

in
 th

e 
w

or
kp

la
ce

 w
ith

 s
pe

ci
fic

 re
fe

re
nc

e 
to

 d
iff

er
en

t 
hi

er
ar

ch
ie

s/
m

an
ag

em
en

t l
ev

el
s/

th
e 

im
po

rt
an

ce
 o

f e
ac

h 
in

di
vi

du
al

 in
 a

ch
ie

vi
ng

 b
us

in
es

s 
ob

je
ct

iv
es

. 
●

 
O

ut
lin

e/
E

xp
la

in
/D

es
cr

ib
e 

fa
ct

or
s 

th
at

 c
an

 in
flu

en
ce

 
te

am
 r

el
at

io
ns

hi
ps

 e
.g

. p
re

ju
di

ce
, d

is
cr

im
in

at
io

n,
 

eq
ui

ty
, d

iv
er

si
ty

. 
●

 
Id

en
tif

y/
N

am
e 

fa
ct

or
s 

th
at

 c
an

 in
flu

en
ce

 te
am

 
re

la
tio

ns
hi

ps
 fr

om
 g

iv
en

 s
ce

na
rio

s/
ca

se
 s

tu
di

es
. 

S
up

po
rt

 y
ou

r 
an

sw
er

 b
y 

qu
ot

in
g 

fro
m

 g
iv

en
 

sc
en

ar
io

s/
ca

se
 s

tu
di

es
. 

●
 

R
ec

om
m

en
d/

S
ug

ge
st

 w
ay

s 
in

 w
hi

ch
 b

us
in

es
se

s 
ca

n 
ad

dr
es

s 
fa

ct
or

s 
th

at
 in

flu
en

ce
 te

am
 r

el
at

io
ns

hi
ps

. 
●

 
O

ut
lin

e/
E

xp
la

in
/D

es
cr

ib
e/

D
is

cu
ss

 th
e 

cr
ite

ria
 fo

r 
su

cc
es

sf
ul

 te
am

 p
er

fo
rm

an
ce

. 
●

 
A

ss
es

s 
yo

ur
se

lf 
ag

ai
ns

t t
he

 c
rit

er
ia

 fo
r s

uc
ce

ss
fu

l t
ea

m
 

pe
rf

or
m

an
ce

. 
●

 
Id

en
tif

y/
N

am
e 

th
e 

cr
ite

ria
 fo

r 
su

cc
es

sf
ul

 te
am

 
pe

rf
or

m
an

ce
 fr

om
 g

iv
en

 s
ce

na
rio

s/
ca

se
 s

tu
di

es
. 

S
up

po
rt

 y
ou

r 
an

sw
er

 b
y 

qu
ot

in
g 

fro
m

 g
iv

en
 

sc
en

ar
io

s/
ca

se
 s

tu
di

es
. 

●
 

E
va

lu
at

e 
th

e 
cr

ite
ria

 fo
r 

su
cc

es
sf

ul
 te

am
 p

er
fo

rm
an

ce
 

fr
om

 g
iv

en
 c

as
e 

st
ud

ie
s/

sc
en

ar
io

s 
an

d 
m

ak
e 

re
co

m
m

en
da

tio
ns

 fo
r 

im
pr

ov
em

en
t. 

 K
n

o
w

le
d

g
e 

of
 t

h
is

 to
p

ic
 s

ho
u

ld
 e

n
ab

le
 a

 le
ar

ne
r 

to
 

A
ns

w
er

 in
 s

ho
rt

 p
ar

ag
ra

ph
s/

lo
ng

er
 a

nd
 e

ss
ay

 ty
pe

 
qu

es
tio

ns
. 

 T
yp

es
 o

f 
q

u
es

tio
n

s:
 

4 



B
u
s
in

e
ss

 S
tu

d
ie

s 
G

ra
d
e
 1

0
 P

a
p
e
r 

2
  

  
  
 2

8
 

D
B

E
 2

0
2
3
/4

 
E

x
a
m

in
a
ti
o
n
 G

u
id

e
lin

e
s
 

C
o

p
yr

ig
h
t 
re

s
e
rv

e
d
  

  
  
  
  

  
  
  
  
  
  
  
  
  
  
  
  
  

  
  
  

  
  
  
  
  

  
  
  

  
  
  
  

  
  
  
  
  
  
  
  
  
  
  
  
  
  

  
  
  

  
  
  

  
  
  

  
 

Q
ue

st
io

ns
 b

as
ed

 o
n 

ca
se

 s
tu

di
es

/s
ce

na
rio

s 
sh

ou
ld

 in
cl

ud
e 

di
re

ct
/in

di
re

ct
 s

ho
rt

 a
nd

 e
ss

ay
 q

ue
st

io
ns

, c
ov

er
in

g 
al

l t
hr

ee
 

co
gn

iti
ve

 le
ve

ls
. 

 A
d

d
it

io
n

al
 r

es
o

u
rc

es
: 

T
ea

ch
er

s 
an

d 
le

ar
ne

rs
 m

us
t u

se
 re

ce
nt

 b
us

in
es

s 
ne

w
s 

fr
om

 
th

e 
m

ed
ia

 (
ne

w
sp

ap
er

s,
 r

ad
io

, t
el

ev
is

io
n 

an
d 

m
ag

az
in

es
) 

to
: 

-  
 

U
nd

er
st

an
d 

th
e 

im
po

rt
an

ce
 o

f t
ea

m
w

or
k 

an
d 

ho
w

 
bu

si
ne

ss
es

 c
an

 d
ea

l w
ith

 fa
ct

or
s 

th
at

 c
an

 in
flu

en
ce

 te
am

 
re

la
tio

ns
hi

ps
. 

- 
 

M
ak

e 
no

te
s 

fr
om

 d
iff

er
en

t r
es

ou
rc

es
 a

nd
 te

xt
bo

ok
s 

 N
o

te
: 

Th
e 

'T
er

m
'-c

ol
um

n 
in

di
ca

te
s 

th
e 

te
rm

 in
 w

hi
ch

 a
 to

pi
c 

is
 to

 b
e 

co
ve

re
d 

as
 p

er
 th

e 
C

A
P

S
 d

oc
um

en
t. 

Th
e 

m
ai

n 
to

pi
cs

 a
re

 n
um

be
re

d 
fro

m
 1

 to
 4

, e
.g

.  
B

us
in

es
s 

E
nv

iro
nm

en
t (

1)
, B

us
in

es
s 

V
en

tu
re

s 
(2

), 
B

us
in

es
s 

R
ol

es
 (3

) a
nd

 B
us

in
es

s 
O

pe
ra

tio
ns

 (
4)

 to
 s

im
pl

ify
 th

e 
la

yo
ut

 o
f t



Business Studies Grade 10 Paper 2       29 DBE 2023/4 
Examination Guidelines 

Copyright reserved                                                                                                                   

 
GUIDELINES FOR ANSWERING THE BUSINESS STUDIES QUESTION PAPER  

 
Planning and organisation is extremely important. A well-planned work schedule/study timetable will ensure the 
completion of the curriculum which will adequately prepare learners for the end-of-the-year examination. 
 
Preparation for quality responses 
 
● Use the above-mentioned resource materials to prepare learners for answering different TYPES of questions. 
● Remember that each TOPIC can be tested with objective, short, paragraph or essay type questions. 
● An essay question may include a combination of topics and subtopics. 
● Take particular note of how the ACTION WORDS/VERBS listed below, could be used in phrasing various/different 

types of questions, e.g.:  
o Advise, name, state, outline, motivate, recommend, suggest, (list not exhaustive) do not usually require much 

depth in candidates' responses. Therefore, the mark allocation for each statement/answer appears at the end. 
o Define, describe, explain, discuss, elaborate, distinguish, differentiate, compare, tabulate, analyse, evaluate, 

critically evaluate (list not exhaustive) require a greater depth of understanding, application and reasoning. 
Therefore, the marks must be allocated more objectively (part-marking) to ensure that assessing is conducted 
according to established norms so that uniformity, consistency and fairness are achieved. 

● Familiarise learners with the “Notes to Markers” in the marking guideline for NSC question papers, with specific 
reference to the November 2020 marking guideline and beyond (to accommodate latest 
additions/changes/adjustments with regards to the allocation of marks and marking principles).  

● When analysing topics and subtopics, study the last column (a guide to core content). 
● The mark allocation will determine the length and time to be spent on the question.  
● Learners must be encouraged to number questions correctly as per the question paper. 
● Learners must keep abreast of current developments in legislation and the industry to be able to provide recent 

examples in order to obtain marks for originality in essay questions. Originality should not be seen as a separate section 
in an essay type question, but rather as an example that will either strengthen a point made, or enhance the discussion 
of the topic of the essay. 

 
TYPES OF QUESTIONS 
 

SECTION A  
Multiple-choice, matching, choosing the correct concept/terminology, etc. (short and objective questions):  

 

These types of questions require learners to have a thorough knowledge of the subject and they have to exercise logic and 
good insight.  
 

The recommended approach to multiple-choice questions is to read and analyse the statement carefully. Thereafter, study 
the alternatives carefully and eliminate the incorrect options. Review the remaining possible answers and choose the correct 
one. 
 

SECTION B  

Paragraph style, case studies and source-based questions – shorter type questions:  
 

● Learners must read and understand the information presented.  
● Questions can be direct or indirect. These include source-based questions and case studies. 
● Learners must possess a broader/deeper understanding of the broad topics and sub- topics to be able to, motivate, 

evaluate, analyse, recommend, suggest, advise etc. 
● Learners will be required to provide their opinion, solve problems and make recommendations related to the question.  
● Questions range from easy to difficult in terms of cognitive levels and levels/degrees of difficulty.  (TAKE NOTE of the 

revised Bloom's taxonomy.) 
 
 

SECTION C  
Longer/Essay type of questions  
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Learners must be able to organise information on a topic systematically and logically to be able to 
evaluate/analyse/motivate/suggest/recommend and elaborate on topics extracted from given case studies, scenarios etc. 
Learners must enhance or support their answers/viewpoints with recent examples to obtain marks for originality. 
 

Learners must be familiar with words, such as 'challenges' and 'areas of concern', so that they are able to identify challenges 
in the case studies and to make recommendations. It is imperative that learners do not associate the word 'challenges' only 
with business environments or 'areas' only with geographical regions. 
 

ESSAY-TYPE QUESTIONS CONSIST OF:  
 

1. Introduction           (2 x 1) (2) 
2. Core Content – Body (headings, subheadings, paragraphs). FULL SENTENCES must be used, but they may be 

bulleted, where applicable.                         46 marks marked until a maximum of 32 marks has been reached. 
3. Conclusion (Learners give their opinion in response to the question/statement)    (1 x 2) (2) 
 
The mark allocation for an essay-type of question is generally as follows: 
 

Layout/Structure Is there an introduction, a body and a conclusion? 2 

Analysis and 

interpretation 

Is the candidate able to break down the question into headings/subheadings/interpret it 

correctly to show understanding of what is being asked?  

Marks to be allocated using this guide:  

All headings addressed:                1 (One 'A')  

Interpretation (16 to 32 marks):     1 (One 'A') 

2 

Synthesis 

 

Are there relevant decisions/facts/responses made based on the questions?   2 

Option 1: Only relevant facts: 2 marks (No '-S')  

Where a candidate answers 50% or more (two to four sub-questions) of the 

question with only relevant facts; no '-S' appears in the left margin. Award 

the maximum of TWO (2) marks for synthesis. 

Option 2: Some relevant facts: 1 mark (One '-S')  

Where a candidate answers less than 50% (only one sub-question) of the 

question with only OR some relevant facts; one '-S' appears in the left 

margin. Award a maximum of ONE (1) mark for synthesis. 

Option 3: Some relevant facts: 1 mark (One '-S')  

Where a candidate answers FOUR questions, but one sub-question of the 

questions with no relevant facts; one '-S' appears in the left margin. Award 

a maximum of ONE (1) mark for synthesis. 

 Option 4: No relevant facts: 0 mark (Two '-S')  

Where a candidate answers less than 50% (only one sub-question) of the 

questions with no relevant facts; two '-S' appears in the left margin. Award 

a ZERO mark synthesis. 

 

Originality Is there evidence of examples, recent information, current trends and developments? 2 

TOTAL FOR INSIGHT: 

TOTAL MARKS FOR FACTS: 

TOTAL MARKS FOR ESSAY (8 + 32) 

 8 

32 

40 

 
 
NOTE:  
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Higher-order questions can be drawn from the contents prescribed in the CAPS document. This can take the form of 
application-type questions, e.g., correlation with practice, justification with reasoning, suggest improvements, compile 
reports, provide recommendations, evaluate, apply, etc. Note the action verbs that are used in the Examination Guidelines 
and CAPS document. 
 
 

4. CONCLUSION 
 
This Examination Guidelines document is meant to articulate the assessment aspirations espoused in the CAPS document. 
It is therefore not a substitute for the CAPS document which teachers should teach to.  
Qualitative curriculum coverage as enunciated in the CAPS cannot be over-emphasised. 


